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Aim 
The goal of the workshop is to develop ideas and working manuscripts with the aim of later submission for review at 
Journal of Product Innovation Management (JPIM). This workshop is affiliated with the Global Research Conference on 
Marketing and Entrepreneurship, held at the University of Canterbury from July 29-31. We are interested in projects that 
address innovation and new product development under uncertainty. How does entrepreneurial marketing, as manifested 
in change-driving, bootstrapping, and risk-taking behaviors (see Eggers et al., 20201) steer innovation in turbulent 
environments? How does entrepreneurial marketing contribute to resourcefulness and resilience at the innovation 
frontier? What is the impact of logics affiliated with entrepreneurial marketing, such as effectuation, bricolage, co-
creation, experimentation on the processes used for Innovation and Innovation Management? While these would be main 
topics of interest (given the affiliation with GRCME conference), we hope to accept papers from the broader domain of 
New Product Design, Development, and Innovation Management (For domain specification, see De Luca et al. 20252). 
We foresee a multitude of exciting topics that can be presented and discussed at the paper development workshop.  
 
Format 
This intensive one-day workshop will feature presentations and breakout sessions. Participants will have the opportunity 
to present their projects, work in small groups to develop their ideas, and receive feedback from other participants as 
well as JPIM’s Editors. 
 
Selection process 
To participate, authors need to send an extended abstract of no more than 10 pages (double-spaced), including figures, 
tables and references. The extended abstract should outline the research questions, research design and methods, and 
contribution of your research. On the cover page, please include names and affiliations for all co-authors. We welcome 
submissions of manuscripts at any stage of development, as long as they address relevant research topics outlined above. 
However, in the past the authors who have benefited most from such workshops have had some of the data collected and 
analyzed (qualitative or quantitative) and a working paper in progress. In line with JPIM’s mission, we are open to 
interdisciplinary research and welcome all types of methods. Due to the limited number of slots, submitting an extended 
abstract does not guarantee participation. Priority will be given to those applicants who register for the Global Research 
Conference on Marketing and Entrepreneurship. 
 
How to apply 
Please submit your extended abstract to Fabian Eggers (fabian.eggers@menlo.edu), Professor of Marketing and 
Entrepreneurship at Menlo College, no later than May 15th, 2026. Please include “GRCME-JPIM Paper Development 
Workshop Submission” as the subject of your email. Authors will be notified within two-three weeks from submission. 
More details on the PDW logistics (venue, accommodation, agenda, etc.) will be shared after acceptance. 
 
Practical information 
The workshop will be held at the University of Canterbury, Christchurch, New Zealand. There is no participation fee. 
The workshop will run for a full day (9am-5pm). Lunch and refreshment will be provided. 
 
If you have any questions, please contact Fabian Eggers (fabian.eggers@menlo.edu). 

 
1 Eggers, F., Niemand, T., Kraus, S., & Breier, M. (2020). Developing a scale for entrepreneurial marketing: Revealing its inner frame and 
prediction of performance. Journal of Business Research, 113, 72-82. 
2 De Luca, L. M., Gemser, G., Kumar, M., & Lee, R. (2025). Preparing a successful submission for JPIM. Journal of Product Innovation 
Management, 42(3), 471-474. 

mailto:fabian.eggers@menlo.edu

