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ADVISORY BOARD
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o James M. Crick, University of Leicester

e Victoria Crittenden, Babson College

o Jonathan Deacon, University of South Wales

o Fabian Eggers, Menlo College
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e Audrey Gilmore, University of Ulster

e Andrew McAuley, Global Higher Education

e Morgan P. Miles, Charles Sturt University

o Javier Monllor, Oxford Brookes University

o Sussie Morrish, University of Canterbury, Christchurch

e Stern Neill, California Polytechnic State University, San Luis Obispo
e Vincent J. Pascal, Eastern Washington University

o Hugh Pattinson, Western Sydney University

o Sebastian Robledo Giraldo, Universidad Nacional de Colombia
e Zubin Sethna, Regent’s University

e Mari Suoranta, University of Jyvaskyla

o Can Uslay, Rutgers University

o Susan Wei, Texas A&M International University

o Shari Worthington, Suffolk University
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HONORARY ADVISORY BOARD

David Carson, University of Ulster, Emeritus

John Day, Huddersfield University

Joe Giglierano, San Jose State University

Gerald E. Hills, University of Illinois at Chicago, Emeritus
Claes Hultman, University of Orebro, Emeritus

Raymond W. LaForge, University of Louisville, Emeritus
Todd Morgan, Cleveland State University

Michael Morris, University of Florida

Glenn Omura, Michigan State University

Robert Schwartz, Eastern Washington University

Richard D. Teach, Georgia Institute of Technology, Emeritus
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GLOBAL RESEARCH CONFERENCE ON
MARKETING AND ENTREPRENEURSHIP

Santa Clara University
Leavey School of Business
738 Franklin Street
Santa Clara, CA 95053

(Zoom link will be distributed to registered participants)

August 4-6, 2025

CO-CHAIRS
Fabian Eggers, Menlo College
Kumar Sarangee, Santa Clara University

Sponsors
Santa Clara University American Marketing Association
Leavey School of Business Entrepreneurial Marketing SIG

Thank You!
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DOCTORAL CONSORTIUM
(Only for invited PhD Students/Junior Faculty)

MONDAY, AUGUST 4
9:00 - 12:00 PM Doctoral Consortium
all times in Location: Lucas Hall 306
US PST Linden Dalecki, Pittsburg State University

Fabian Eggers, Menlo College

Minu Kumar, San Francisco State University
Hugh M. Pattinson, Western Sydney University
Zubin Sethna, Regent’s University

Mari Suoranta, University of Jyvaskyla

Can Uslay, Rutgers Business School

12:00 - 12:30 PM Doctoral Consortium Lunch
Location: Lucas Hall 306
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12:00 - 1:00 PM

1:00 - 3:00 PM

3:00 - 3:30 PM

SESSION I

3:30 - 5:00 PM

5:00 - 7:00 PM

PROGRAM

MONDAY, AUGUST 4

REGISTRATION
Location: Lucas Hall 301

OFFICIAL CONFERENCE OPENING

AMA ENTREPRENEURIAL MARKETING SIG WELCOME
Location: Lucas Hall 306

Fabian Eggers, Menlo College

Kumar Sarangee, Santa Clara University

Stern Neill, Cal Poly San Luis Obispo

Minu Kumar, San Francisco State University

Keynote Fireside Chat: One-To-One Marketing, Lean Startup, and
the AI Future
Steve Blank and Don Peppers

DISCUSSION BREAK
Refreshments

Session Topic: Sustainability and Entrepreneurial Marketing
Chair: Fabian Eggers, Menlo College
Location: Lucas Hall 306

Business and the Idea of Purpose

Chris Norris, Santa Clara University

Value-Driven Entrepreneurship in the Chocolate Industry
Jennifer Woolley, Santa Clara University

Negotiations With Women in the Wine Industry

Hooria Jazaieri, Santa Clara University

CONFERENCE RECEPTION
Location: Lucas Hall, 3 floor patio
(a variety of appetizers will be served)
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TUESDAY, AUGUST 5

8:00 - 8:40 AM BREAKFAST
Location: Lucas Hall 301

8:40 - 8:45 AM Welcome Day 2
Location: Lucas Hall 306
Mouwafac Sidaoui, Menlo College

8:45-9:30 AM Keynote: Tri-Sector Innovation: Unlocking Sustainable Value
Location: Lucas Hall 306
Jens Molbak, NewImpact

CONCURRENT  Session Topic: Entrepreneurial Marketing Strategies and
SESSION II Performance
Chair: Hugh M. Pattinson, Western Sydney University
Location: Lucas Hall 306
9:30-11:00 AM
*  Navigating the Storm: Entrepreneurial Marketing Strategies for
Business Survival

Sussie Morrish, University of Canterbury, Christchurch

*  The Nature of the Relationship Between Entrepreneurial Marketing
Behaviors and Firm Performance (Virtual)

Aliasghar Aliakbari, University of Leicester
James M. Crick, University of Leicester
Wei-Fen Chen, University of Leicester
David Crick, University of Ottawa

*  Entrepreneurial Marketing as a Business Performance Strategy for
SMEs in the Technology Sector (Next Level)

John Eider Vasquez Hernandez, Universidad Nacional de Colombia
Sebastian Robledo, Universidad Nacional de Colombia

CONCURRENT  Session Topic: International Entrepreneurship and Immigrant
SESSION III Ventures
Chair: Victoria L. Crittenden, Babson College
Location: Lucas Hall 307
9:30-11:00 AM
*  Navigating Coopetition in Immigrant Entrepreneurship (Next Level)

Adele Berndt, Jonkdping International Business School
Ilyas Mahwish, Jonk&ping International Business School

* A Taxonomy of Born-Global Brands

Jagdish N. Sheth, Emory University
Can Uslay, Rutgers Business School
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Entrepreneurial Orientation of Returnee Migrants in a Developing
Economy Context: Empirical Evidence from Ethiopia

Biru Desta Kassaye, University of Gondar

11:00-11:30 AM  DISCUSSION BREAK
Refreshments

CONCURRENT  Special Session: AI and Teaching at the Marketing

SESSION IV Entrepreneurship Interface: Teaching and Curriculum
Development
Chairs: Hugh M. Pattinson, Western Sydney University
Can Uslay, Rutgers Business School
Sussie Morrish, University of Canterbury, Christchurch
Location: Lucas Hall 306

11:30 - 1:00 PM

Panelists

CONCURRENT  Session Topic: Entrepreneurial Resilience
SESSION V Chair: Andrea Reid, Ulster University
Location: Lucas Hall 307
11:30 - 1:00 PM
The Passion to Persist: Entrepreneurial Marketing in Direct Selling

Charla F. Brown, Troy University

Victoria L. Crittenden, Babson College
Joseph F. Hair, University of South Alabama
Greg W. Marshall, Rollins College

The Rejection Challenge: Reducing Fear of Failure and Building
Resilience Through a Ten-Day Experiential Assignment

Monica A. Hodis, St. John Fisher University
Patricia L. Wollan, St. John Fisher University

Freud in Silicon Valley Or: Resistance, Resilience and Cocreation (Next
Level)

Linden Dalecki, Pittsburg State University
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1:00 - 2:00 PM LUNCH
Location: Lucas Hall 301

Gerald E. Hills Best Paper Award Ceremony

“Entrepreneurial Marketing of International High-Tech Business-To-
Business New Ventures: A Decision-Making Process Perspective,” Man
Yang and Peter Gabrielsson, Industrial Marketing Management 2017,
64, 147-160.

Abdul Ali Promising Research Award Ceremony

“From Lab to Market: The Relationship Between Entrepreneurial
Marketing Education and Research Commercialization by Universities —
An Empirical Analysis,” Atul Parvatiyar, Alejandra Marin, and Ankit
Anand.

CONCURRENT  Session Topic: Sustainable Business Models
SESSION VI Chair: Philip Alford, Southampton Business School
Location: Lucas Hall 306
2:00 - 3:00 PM
*  The Design of Sustainable Business Models for Startups: Achieving
Optimal Integration of Value Networks Through Stakeholder
Engagement Strategies (Virtual)

Daniel Eichenberg, University of Gottingen
Maik Hammerschmidt, University of Gottingen

*  Reorienting Marketing Leadership for Sustainability

Janette Sheerman, Ulster University
Andrea Reid, Ulster University
Sandra Moffett, Ulster University
Amanda Platt, Ulster University

CONCURRENT  Session Topic: Family Business and Niche Growth Strategies
SESSION VII Chair: Sebastian Robledo, Universidad Nacional de Colombia
Location: Lucas Hall 307
2:00 - 3:00 PM
*  Family Business Succession Intentions: The Role of Passion, Innovation,
and Transformation

Shari LS Worthington, Suffolk University
Luis Jimenez-Castillo, DePaul University

Chaim Letwin, Suffolk University

Basma Khoja, King AbdulAziz University

*  An Exploratory Study on Contest-Based Strategies for SMEs in the
Service Industry (Next Level)

Chen-Ya Wang, National Tsing Hua University, Taiwan
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3:00 - 3:30 PM DISCUSSION BREAK
Refreshments

SESSION VIII Hands-On Workshop: Tri-Sector Innovation Tools & Strategies for
Sustainable Value
Chair: Jens Molbak, NewImpact
Location: Lucas Hall 306
3:30 - 5:00 PM
*  Conference Participants

6:30 PM CONFERENCE DINNER
Location: Lucas Hall, front lawn
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WEDNESDAY, AUGUST 6

8:00 - 9:00 AM BREAKFAST
Location: Lucas Hall 301

CONCURRENT  Session Topic: Business Opportunities and Marketing Innovation
SESSION IX Chair: Can Uslay, Rutgers Business School
Location: Lucas Hall 306
9:00 - 10:30 AM
*  An Integrative Theory of Spatial Marketing and Business Opportunity
Identification

Alina Flores, UFRGS School of Management

*  How to Configure Different Competitive Strategies for Enhanced
Innovation and Superior Firm Performance?

Yinghong Susan Wei, Texas A&M International University

*  Marketing Innovation at the Intersection of Entrepreneurial Marketing
and Professional Marketing (Next Level)

Gary Minkoff, Rutgers Business School
Philip Alford, Southampton Business School

CONCURRENT  Session Topic: The Entrepreneurial Marketing Ecosystem
SESSION X Chair: Stern Neill, Cal Poly - San Luis Obispo
Location: Lucas Hall 307
9:00 - 10:30 AM
*  From Lab to Market: How University Spinouts Build Disruptive
Technology Narratives to Attract Venture Capital Investment at Scale

Atul Parvatiyar, Texas Tech University
Alejandra Marin, Texas Tech University
Vibhu Teraiya, Great Lakes Institute of Management, India

*  Killing Me Softly With Its Leave: How Global Venture Capital Flees
Shape High-Tech Firms’ Breakthrough Innovation in the Emerging
Markets?

Linjia Tang, Zhejiang University of Technology
Lingli Yu, Zhejiang University of Technology
Zhi Ly, Texas A&M University

*  When Startups Value Their Accelerator: Linking Program Satisfaction to
Firm Growth (Next Level)

Mari Suoranta, University of Jyvaskyla
Sjard Braun, University of Jyvéskyla

10:30-11:00 AM  DISCUSSION BREAK
Refreshments
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CONCURRENT  Session Topic: Entrepreneurial Marketing and Branding Strategies
SESSION XI Chair: Atul Parvatiyar, Texas Tech University
Location: Lucas Hall 306
11:00 - 12:30 PM
*  Seeing What Sticks: Exploring Entrepreneur Attitudes Towards
Marketing and Branding (Next Level)

Douglas R. Ewing, Bowling Green State University
Jeffrey Meyer, Bowling Green State University
Kirk D. Kern, University of Findlay

*  Bootstrapped vs. VC-Backed Startups: Do Financial Constraints Foster
More Creative Digital Marketing Strategies? (Next Level)

Terrence E. Brown, KTH Royal Institute of Technology
Mana Farshid, KTH Royal Institute of Technology

*  Growth Hacking: Scaling Beyond the Norm (Next Level)

Martin Wrobel, Brandenburg University of Applied Sciences
Anna N. Richter, Schmalkalden University of Applied Sciences
Anna Hansch, Pforzheim University

CONCURRENT  Session Topic: Marketing Capability Development and Learning
SESSION XII Chair: Shari LS Worthington, Suffolk University
Location: Lucas Hall 307
11:00 - 12:30 PM
*  Masters of Persuasion, Except With Investors: The Effect of Marketing
Education of Founders on Start-up Funding Outcomes (Next Level)

Ashley Stevens Chenn, The Hong Kong Polytechnic University

*  Developing Masterful Operant Resources Through Dynamic
Capabilities and Design Thinking for Adaptive Value Propositions (Next
Level)

Philip Alford, Southampton Business School
Stern Neill, Cal Poly, San Luis Obispo

*  Navigating Entrepreneurial Identity: Role Development and Team
Dynamics in Startup Competitions

Stern Neill, Cal Poly, San Luis Obispo
Alexis Kong, Cal Poly, San Luis Obispo
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12:30 PM CLOSING COMMENTS
Conference Commentators
Location: Lucas Hall 301

LUNCH BOXES

1:00 PM PLUG AND PLAY TECHCENTER
(for registered participants)
440 N. Wolfe Road, Sunnyvale, CA 94085
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Last Name
Alford
Aliakbari

Berndt

Braun
Brown
Brown
Chen

Chenn

Crick

Crick
Crittenden
Dalecki

Desta Kassaye

Eichenberg

Eider Vasquez
Hernandez

Eggers
Ewing
Farshid
Flores

Gensler

Gutierrez
Alvarado

Hair
Hammerschmidt
Hansch

Hodis

llyas
Jammalamadaka
Jammalamadaka
Jazaieri
Jimenez-Castillo
Kamdi

Kelly

Kern

Khoja

Kindie Alemu

Kong

First Name
Philip
Aliasghar
Adele
Sjard
Charla F.
Terrence E.
Wei-Fen

Ashley Stevens
David

James M.
Victoria L.
Linden
Biru
Daniel

John

Fabian
Douglas R.
Mana
Alina
Sonja
Allen

Joseph F.
Maik
Anna

Monica A.
Mahwish
Mahesh

Tanusri
Hooria
Luis
Smital
Carol
Kirk D.
Basma
Zerihun

Alexis

CONTACT INFO

Affiliation
Southampton Business School

University of Leicester

Jonkoéping International Business
School

University of Jyvaskyla
Troy University
KTH Royal Institute of Technology

University of Leicester

The Hong Kong Polytechnic
University

University of Ottawa
University of Leicester
Babson College
Pittsburg State University
University of Gondar

University of Goettingen
Universidad Nacional de Colombia

Menlo College

Bowling Green State University
KTH Royal Institute of Technology
UFRGS School of Management

Universitat Minster
Worcester Polytechnic Institute

University of South Alabama
University of Goettingen
Pforzheim University

St. John Fisher University

Jonkoéping International Business
School

Santa Clara University

Santa Clara University

Santa Clara University

DePaul University

Santa Clara University

Santa Clara University
University of Findlay

King AbdulAziz University
Ethiopian Civil Service University

Cal Poly, San Luis Obispo

Email
P.R.Alford@soton.ac.uk

aa1341@leicester.ac.uk
Adele.Berndt@ju.se

sjard.x.braun@jyu.fi
cbrown1@troy.edu

terrence@kth.se
weifen.chen@leicester.ac.uk
ashley-stevens.chenn@connect.polyu.hk
David.Crick@telfer.uottawa.ca
jmc98@leicester.ac.uk
verittenden@babson.edu
Idalecki@pittstate.edu
birudesta1980@gmail.com
daniel.eichenberg@uni-goettingen.de
jevasquezh@unal.edu.co
fabian.eggers@menlo.edu
dewing@bgsu.edu
mana.farshid@indek.kth.se
flores.alina@gmail.com
s.gensler@uni-muenster.de
agutierrez1@wpi.edu

jhair@southalabama.edu

maik.hammerschmidt@wiwi.uni-goettingen.de

anna.hansch@hs-pforzheim.de
mhodis@sjfc.edu

NA

mahesh@quadcore-innovations.com
tiammalamadaka@scu.edu
hjazaieri@scu.edu
Ikleinkn@depaul.edu
skamdi2@scu.edu

ckelly7@scu.edu
kirk.kern@findlay.edu
bakhoja@kau.edu.sa

NA

akong09@calpoly.edu
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Last Name
Kumar
Letwin

Lu

Marin
Marshall
Meyer
Minkoff
Moffett

Morrish

Neill
Ngamkanjanarat
Norris
Parvatiyar
Pattinson

Platt
Ramachandran
Reichert

Reid

Richter
Robledo

Sarangee
Sethna
Sheerman
Sheth

Sidaoui
Suoranta
Takele Bayiley
Tang

Teraiya

Thomas

Uslay
Wang

Wei

Wiesel
Wollan
Woolley
Worthington

Wrobel

First Name
Minu
Chaim

Zhi
Alejandra
Greg W.
Jeffrey
Gary
Sandra

Sussie

Stern
Warich
Chris
Atul
Hugh M.
Amanda
Parvathy
Julia

Andrea
Anna N.

Sebastian
Kumar
Zubin
Janette
Jagdish N.
Mouwafac
Mari
Yitbarek
Linjia
Vibhu
Brian

Can

Chen-Ya

Yinghong
Susan

Thorsten
Patricia L.
Jennifer
Shari LS

Martin

Affiliation

San Francisco State University
Suffolk University

Texas A&M University

Texas Tech University

Rollins College

Bowling Green State University
Rutgers Business School

Ulster University

University of Canterbury,
Christchurch

Cal Poly, San Luis Obispo
Worcester Polytechnic Institute
Santa Clara University

Texas Tech University
Western Sydney University
Ulster University

Santa Clara University
Regent's University London

Ulster University

Schmalkalden University of Applied
Sciences

Universidad Nacional de Colombia
Santa Clara University

Regent's University London

Ulster University

Emory University

Menlo College

University of Jyvaskyla

Addis Ababa University

Zhejiang University of Technology

Great Lakes Institute of
Management, India

Santa Clara University

Rutgers University

National Tsing Hua Univeristy,
Taiwan

Texas A&M International University

Universitat Minster
St. John Fisher University
Santa Clara University

Suffolk University

Brandenburg University of Applied
Sciences

Email

mkumar@sfsu.edu
cletwin@suffolk.edu
mzlu@tamu.edu
Alejandra.Marin@ttu.edu
gmarshall@rollins.edu
jdmeyer@bgsu.edu
gminkoff@business.rutgers.edu

sm.moffett@ulster.ac.uk
sussie.morrish@canterbury.ac.nz

sneill@calpoly.edu
wngamkanjanarat@wpi.edu
cnorris@scu.edu
Atul.Parvatiyar@ttu.edu
H.Pattinson@westernsydney.edu.au
aj.platt@uilster.ac.uk
pramachandran@scu.edu
S00707016@regents.ac.uk

a.reid@uilster.ac.uk
n.richter@hs-sm.de

srobledog@unal.edu.co
ksarangee@scu.edu
sethnaz@regents.ac.uk
ja.sheerman@ulster.ac.uk
jag@jagsheth.com
mouwafac.sidaoui@menlo.edu
mari.suoranta@jyu.fi

NA

tj@zjut.edu.cn

teraiyavibhu@gmail.com

bthomas2@scu.edu

can.uslay@business.rutgers.edu

cywang@iss.nthu.edu.tw

susanwei.yinghong@gmail.com

t.wiesel@uni-muenster.de
pwollan@sjf.edu
jwoolley@scu.edu

sworthington@suffolk.edu

martin.wrobel@hiig.de
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Last Name First Name Affiliation Email
Yonel Tanita Imperial College Business School t.yonel21@imperial.ac.uk

Yu Lingli Zhejiang University of Technology NA
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