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• Stern Neill, California Polytechnic State University 

• Vincent J. Pascal, Eastern Washington University 

• Hugh Pattinson, Western Sydney University 

• Sebastián Robledo Giraldo, Universidad Católica Luis Amigó 
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• Susan Wei, Texas A&M International University 
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HONORARY ADVISORY BOARD 
 

• David Carson, University of Ulster, Emeritus 

• John Day, Huddersfield University 

• Joe Giglierano, San Jose State University 
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• Claes Hultman, University of Örebro, Emeritus 
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GLOBAL RESEARCH CONFERENCE ON  
MARKETING AND ENTREPRENEURSHIP 

 
 

“Entrepreneurial Marketing: Embracing Change and 
Disruption In and Beyond the Classroom” 

 
 

A Hybrid Event on Zoom and at 
Nita Lake Lodge 

2131 Lake Placid Road  
Whistler, BC 

Canada 
 

(Zoom link will be distributed to registered participants) 
 

August 2-4, 2022 
 
 

CO-CHAIRS 
Fabian Eggers, Menlo College 

Shari Worthington, Suffolk University 
 
 
 

 
Sponsors 

 
American Marketing Association 
Entrepreneurial Marketing SIG 

Menlo College 

Rutgers Business School 

Thank You! 
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PROGRAM 
 

TUESDAY, AUGUST 2 
  
5:00 - 7:00 PM 
all times in PST 

CONFERENCE RECEPTION 
Location: Nita Lake Lodge, The Library and Patio 
(Dinner on your own) 

 
WEDNESDAY, AUGUST 3 

  
8:00 - 8:30 AM BREAKFAST AND REGISTRATION  

Location: Nita Lake Lodge, Cure Lounge 
  
8:30 - 9:00 AM OFFICIAL CONFERENCE OPENING 

AMA ENTREPRENEURIAL MARKETING SIG WELCOME 
Location: Nita Lake Lodge, Ballroom A+B 
Fabian Eggers, Menlo College 
Shari Worthington, Suffolk University 
Todd Morgan, Cleveland State University 

  
CONCURRENT 
ONLINE 
SESSION I 

Session Topic: EM Education 1 
Chair: Fabian Eggers, Menlo College 
Location: Nita Lake Lodge, Ballroom A+B 

9:00 - 10:30 AM  
* Reenergising the Online Classroom: Effects of Design Thinking and 

Active Learning for Boosting Student Engagement in Digital Marketing 
Pedagogy and Beyond 

  
 John R.T. Bustard, Ulster University 

Daniel Hsiang Hsu, Ulster University (PhD student) 
  

* What It Is to “Experience”: A Critical Exploration of the Impact 
Pedagogical Changes Forced by the Pandemic Had Upon Kolbe’s 
Experiential Learning Theory (KELT) 

  
 Javier Monllor, Oxford Brookes University 

Simon Adderley, Oxford Brookes University 
Nicolette Michels, Oxford Brookes University 

  
* Horses for Courses: Can We Lead Them to Water and Make Them 

Drink? Critical Analyses and Reflection of How Educators Can Build 
Organisational Resilience Into Entrepreneurial Marketing Tutor Led 
Practice 

  
 Rosalind Jones, Liverpool John Moores University 

Sussie Morrish, University of Canterbury 
Amanda Ordish, Liverpool John Moores University 
Edith Graham, Liverpool John Moores University 
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CONCURRENT 
ONLINE 
SESSION II 

Session Topic: EM Education 2 (NEXT Level) 
Chair: Stern Neill, Cal Poly San Luis Obispo 
Location: Nita Lake Lodge, Train Station 

9:00 - 10:30 AM  
* Framing Entrepreneurial Marketing Education 

  
 Aodheen McCartan, Ulster University 

Darryl Cummins, Ulster University 
Margaret Morgan, Ulster University 
Paul Joseph-Richard, Ulster University 

  
* Sourcing and Cocreating Course-Client Entrepreneurial-Marketing 

Projects 
  
 Linden Dalecki, Pittsburg State University 
  

* Networking and Word of Mouth: A Guiding Framework and Resources 
for Entrepreneurial Marketing Educators 

  
 Sebastian Robledo, Universidad Católica Luis Amigó 

John Vasquez, Universidad Católica de Pereira 
 

10:30 - 11:00 AM DISCUSSION BREAK 
Refreshments 

  
SESSION III Session Topic: EM Education 3 

Chair: Hugh Pattinson, Western Sydney University 
Location: Nita Lake Lodge, Ballroom A+B 

11:00 - 12:30 PM  
* Translating Lean Approaches to Entrepreneurship Into Experiential 

Learning Activities in the Classroom 
  
 Craig E. Armstrong, University of Alabama 
  

* The Surpluses and Shortages in the Marketing PhD Curriculum 
  

 Can Uslay, Rutgers University 
Jagdish N. Sheth, Emory University 
Atul Parvatiyar, Texas Tech University 

  
* Martech Learning by SMEs at the Marketing Entrepreneurship Interface 

(MEI) 
  
 Shari Worthington, Suffolk University 

Philip Alford, University of Southampton 
Hugh Pattinson, Western Sydney University 

  
12:30 - 1:30 PM LUNCH 

Location: Nita Lake Lodge, Lakeside Restaurant 
  
 
 
 
 

Abdul Ali Promising Research Award Ceremony 
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SESSION IV Session Topic: Innovation 
Chair: James Crick, University of Leicester 
Location: Nita Lake Lodge, Ballroom A+B 

1:30 - 3:00 PM  
* The Light Bulb Moment: Where Do Student Entrepreneurs Get 

Their Ideas 
 

 Stern Neill, Cal Poly San Luis Obispo 
Mark Bieraugel, Cal Poly San Luis Obispo 

  
* Technological Change and the Role of Product Specialization Strategy in 

Emerging Innovation Ecosystems: Evidence from the Global Drone Industry 
  

 Indu Khurana, Hampden-Sydney College 
Dev K. Dutta, University of New Hampshire 

  
* The Influence of Integrated Business Model Innovation on 

Entrepreneurial Marketing and Firm Performance 
  
 Daniel Gameti, University of Canterbury (PhD student) 

Sussie Morrish, University of Canterbury 
 

3:00 - 3:30 PM DISCUSSION BREAK 
Refreshments 

  
SESSION V Session Topic: EM Education 4 

Chair: Vincent J. Pascal, Eastern Washington University 
Location: Nita Lake Lodge, Ballroom A+B 

3:30 - 5:00 PM  
* Time in Business, Competitive Intensity and Startups’ Brand Identity 

Construction (BIC): Theory and Evidence in the USA small and local 
businesses started by undergraduate students (NEXT) 

  
 Lei Shi, North Carolina Central University 

Qingjiu Tao, University of Delaware 
  

* Where Does Entrepreneurial Marketing Education Come From? The 
Heuristics of the Support Network 

  
 Itzel Lopez-Castro, Universidad Anahuac Mexico 

Guillermo J. Larios-Hernandez, Universidad Anahuac Mexico 
Alberto Borbolla-Albores, Universidad Anahuac Mexico 

  
* The Startup Scratch Book - A New Assessment Tool to Understand 

Entrepreneurial Journeys of Students 
  
 Mari Suoranta, University of Jyväskylä 

Pekka Abrahamsson, University of Jyväskylä 
Kai-Kristian Kemell, University of Helsinki 
Sonja Lahti, University of Jyväskylä 
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6:30 PM CONFERENCE DINNER 
Location: Nita Lake Lodge, Lakeside Restaurant 
 
 
 

THURSDAY, AUGUST 4 
  
8:00 - 9:00 AM BREAKFAST 

Location: Nita Lake Lodge, Cure Lounge 
  
CONCURRENT 
ONLINE 
SESSION VI 

Session Topic: EM and Innovation 
Chair: Fabian Eggers, Menlo College 
Location: Nita Lake Lodge, Ballroom A+B 

9:00 - 10:30 AM  
* Comparing the Effects of Entrepreneurial Marketing, Market 

Orientation, and Entrepreneurial Orientation in Driving Firm 
Performance 

  
 Nasser Alqahtani, King Fahd University of Petroleum and Minerals 

Can Uslay, Rutgers University 
Sengun Yeniyurt, Rutgers University 

  
* A methodological framework for evaluating the entrepreneurial state of 

the art on HAKO Food Enterprise: proactivity and innovation (NEXT) 
  
 Klodiana Gorica, University of Tirana 

Antonela Hako, HAKO SHPK 
  

* Examining the Symbiosis of Corporate Entrepreneurship (Domain 
Redefinition) And the Traditional Marketing Mix in Born Global Firms 
(NEXT) 

  
 Margaret Robb, Ulster University (PhD student) 

Andrea Reid, Ulster University 
Sandra Moffett, Ulster University 
Trevor Cadden, Ulster University 

  
CONCURRENT 
ONLINE 
SESSION VII 

Session Topic: Communication and Digital Technologies 
Chair: Shari Worthington, Suffolk University 
Location: Nita Lake Lodge, Train Station 

9:00 - 10:30 AM  
* Mary Kay Ash the Entrepreneur: The Power of Language to Influence 

People 
  

 Victoria L. Crittenden, Babson College 
William F. Crittenden, Northeastern University 
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* Survival or Opportunity? Embracing the Changing Dynamics of Market 
Towards Digital Transformation in Small Hospitality Businesses 

  
 Daniel Hsiang Hsu, Ulster University (PhD student) 

Aodheen McCartan, Ulster University 
Barry Quinn, Ulster University 

  
* The Role of Narrative Description on Funding Decision in 

Crowdfunding (NEXT) 
  
 Zahra Booyavi, Rutgers University 

 
10:30 - 11:00 AM DISCUSSION BREAK 

Refreshments 
  

SESSION VIII Special Session: Entrepreneurial Marketing: Embracing Change and 
Disruption In and Beyond the Classroom 
Chair: Fabian Eggers, Menlo College 

11:00 - 12:30 PM  
* Panelists 

  
12:30 - 1:30 PM LUNCH 

Location: Nita Lake Lodge, Lakeside Restaurant 
  

 Gerald E. Hills Best Paper Award Ceremony 
Gillian Sullivan Mort, Jay Weerawardena, and Peter Liesch (2012), 
“Advancing Entrepreneurial Marketing: Evidence from Born Global 
Firms,” European Journal of Marketing, 2012, 46(3/4), 542-561. 

  
SESSION IX Session Topic: Entrepreneurial Marketing 

Chair: Mari Suoranta, University of Jyväskylä 
Location: Nita Lake Lodge, Ballroom A+B 

1:30 - 3:00 PM  
* Coopetition and Company Performance: A Multi-Dimensional 

Perspective 
  

 David Crick, University of Ottawa 
James Crick, University of Leicester 

  
* Service Sector in the Era of COVID-19: Emerging Consumer Trends and 

Service Design Adaptations 
  

 Kate Karniouchina, Mills College 
Carol Theokary, Mills College 
Kumar Sarangee, Santa Clara University 
Jeremy Morgan, Rutgers University 
Can Uslay, Rutgers University 

  
* Entrepreneurs at the Marketing Interface: Serial Entrepreneurs Versus 

Novice Entrepreneurs (NEXT) 
  
 Vincent J. Pascal, Eastern Washington University 
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3:00 - 3:30 PM DISCUSSION BREAK 
Refreshments 

  
SESSION X Session Topic: Entrepreneurship 

Chair: Can Uslay, Rutgers University 
Location: Nita Lake Lodge, Ballroom A+B 

3:30 - 4:30 PM  
* Business Transformation of a Company with Three Centuries Long 

History: A Successor’s Entrepreneurial Mindset and Strategy Building 
  
 Junko Ishiguro, Toyo Gakuen University 
  

* Customer Participation in Innovation During Times of Crisis: The 
Challenges of Remote Work and Customer Knowledge Acquisition 

  
 Michael Obal, University of Massachusetts Lowell 

Todd Morgan, Cleveland State University 
Wesley Friske, Missouri State University 

  
4:30 PM CLOSING COMMENTS, Conference Commentators 

Location: Nita Lake Lodge, Ballroom A+B  
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CONTACT INFO 
 

Last Name First Name Affiliation Email 

Abrahamsson Pekka University of Jyväskylä pekka.abrahamsson@jyu.fi 

Adderley Simon Oxford Brookes University sadderley@brookes.ac.uk  

Alford Philip  University of Southampton P.R.Alford@soton.ac.uk  

Alqahtani Nasser 
King Fahd University of Petroleum 
and Minerals nasserali@kfupm.edu.sa 

Amaya Javier Universidad Nacional de Colombia jaaamayamo@unal.edu.co  

Armstrong Craig E. The University of Alabama  carmstro@cba.ua.edu 

Bieraugel Mark Cal Poly San Luis Obispo mbieraug@calpoly.edu 

Booyavi Zahra Rutgers Business School zbooyavi@business.rutgers.edu 

Borbolla-Albores Alberto Universidad Anahuac Mexico alberto.borbolla@anahuac.mx 

Bosse Doug University of Richmond  dbosse@richmond.edu  

Bustard John R.T. Ulster University j.bustard@ulster.ac.uk 

Cadden Trevor Ulster University t.cadden@ulster.ac.uk  

Crick David University of Ottawa David.Crick@telfer.uottawa.ca  

Crick James University of Leicester  jmc98@leicester.ac.uk 

Crittenden Victoria L. Babson College vcrittenden@babson.edu  

Crittenden William F. Northeastern University w.crittenden@northeastern.edu  

Cummins Darryl Ulster University d.cummins@ulster.ac.uk  

Dalecki Linden Pittsburg State University ldalecki@pittstate.edu 

Duque Veronica Universidad Nacional de Colombia vduqueu@unal.edu.co 

Dutta Dev K. University of New Hampshire dev.dutta@unh.edu 

Egbiki Cusmas Oserere   Technische Universität Darmstadt cocicoci2012@gmail.com 

Eggers Fabian Menlo College fabian.eggers@menlo.edu  

Fasipe Rebecca University of Greenwich fasiperebecca@gmail.com  
Friske Wesley Missouri State University WesleyFriske@MissouriState.edu 

Gameti Daniel University of Canterbury daniel.gameti@pg.canterbury.ac.nz 

Gorica Klodiana University of Tirana klodi_gorica@yahoo.com 

Graham Edith Liverpool John Moores University edith@edithgraham.com 

Heljakka Katriina University of Turku katriina.heljakka@utu.fi  

Hsu Daniel Hsiang Ulster University dh.hsu@ulster.ac.uk 

Huang Lei SUNY at Fredonia huang@fredonia.edu  

Ishiguro Junko Toyo Gakuen University Junko.ishiguro@tyg.jp  

Jones Rosalind Liverpool John Moores University R.Jones1@ljmu.ac.uk 

Joseph-Richard Paul Ulster University p.joseph-richard@ulster.ac.uk  

Karniouchina Kate Mills College kkarniouchina@mills.edu  

Kemell Kai-Kristian University of Helsinki kai-kristian.kemell@helsinki.fi  

Khurana Indu Hampden-Sydney College  ikhurana@hsc.edu  

Lahti Sonja University of Jyväskylä sonja.lahti1@gmail.com 
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Last Name First Name Affiliation Email 

Larios-Hernandez Guillermo J. Universidad Anahuac Mexico guillermo.lariosh@anahuac.mx 

Lopez-Castro Itzel Universidad Anahuac Mexico itzel.lopez@anahuac.mx 

Manrique Diego Universidad Católica Luis Amigó diego.manriqueca@amigo.edu.co 

McCartan Aodheen Ulster University a.mccartan@ulster.ac.uk 

Michels Nicolette Oxford Brookes University nmichels@brookes.ac.uk  

Moffett Sandra Ulster University sm.moffett@ulster.ac.uk  

Monllor Javier Oxford Brookes University jmonllor@brookes.ac.uk 

Morgan Todd Cleveland State University t.a.morgan74@csuohio.edu 

Morgan Margaret Ulster University m.morgan@ulster.ac.uk  

Morgan Jeremy Rutgers University jeremy.morgan@business.rutgers.edu 

Morrish Sussie University of Canterbury sussie.morrish@canterbury.ac.nz 

Neill Stern Cal Poly, San Luis Obispo  sneill@calpoly.edu 

Obal Michael 
University of Massachusetts 
Lowell Michael_Obal@uml.edu 

Ordish Amanda Liverpool John Moores University A.M.Ordish@ljmu.ac.uk 

Parvatiyar Atul Texas Tech University atul.parvatiyar@ttu.edu  

Pascal Vincent J. Eastern Washington University vpascal@ewu.edu 

Pattinson Hugh  Western Sydney University H.Pattinson@westernsydney.edu.au  

Quinn Barry Ulster University b.quinn@ulster.ac.uk  

Ramírez Barrera Andrés Isaías  Universidad Nacional de Colombia anramirezb@unal.edu.co 

Reid Andrea     Ulster University a.reid@ulster.ac.uk  

Robayo-Pinzon Oscar Javier Universidad del Rosario oscar.robayo@urosario.edu.co 

Robb Margaret Ulster University Robb-M9@ulster.ac.uk 

Robledo Sebastian Universidad Católica Luis Amigó sebastian.robledogi@amigo.edu.co 

Rojas-Berrio  Sandra Patricia Universidad Nacional de Colombia sprojasb@unal.edu.co 

Sakano Biyagie Sakano’s K T/H B.S Enterprise toutam8@gmail.com  

Sarangee Kumar  Santa Clara University ksarangee@scu.edu 

Sheth Jagdish N. Emory University jagdish.sheth@emory.edu  

Shi Lei North Carolina Central University lshi@NCCU.EDU 

Suomi Kati University of Turku kati.suomi@utu.fi  

Suoranta Mari  University of Jyväskylä mari.suoranta@jyu.fi 

Tao Qingjiu University of Delaware qtao@udel.edu 

Theokary Carol Mills College ctheokary@mills.edu  

Torres Gersson Universidad Nacional de Colombia gftorresb@unal.edu.co 

Uslay Can Rutgers University can.uslay@business.rutgers.edu  

Vasquez John Universidad Católica de Pereira  john.vasquez@ucp.edu.co  

Wei Susan Texas A&M International 
University 

yinghongs.wei@tamiu.edu 

Worthington Shari  Suffolk University sworthington@suffolk.edu  

Yeniyurt Sengun Rutgers Business School yeniyurt@business.rutgers.edu 
 


