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(VIRTUAL) GLOBAL RESEARCH CONFERENCE ON  

MARKETING AND ENTREPRENEURSHIP 
 
 

“Sustainability at the Marketing/Entrepreneurship Interface” 
 
 

Conference ID will be released to registered participants 
 
 

July 26-29, 2021 
 
 

CHAIR 
Fabian Eggers, Menlo College 

 
 

 

 
Sponsors 

 
Rutgers Business School 

 
American Marketing Association 
Entrepreneurial Marketing SIG 

 
Menlo College 

Thank You! 
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DOCTORAL CONSORTIUM 
(Only for invited PhD Students/Junior Faculty) 

 
MONDAY, JULY 26 

  
1:00 - 5:00 PM 
(US Eastern Time) 

Doctoral Consortium 
Fabian Eggers, Menlo College 
Rosalind Jones, Liverpool John Moores University 
Zubin Sethna, Regent’s University 
Todd Morgan, Western Michigan University 

 
MAIN CONFERENCE 

(all in US Eastern Time)  
 

TUESDAY, JULY 27 
  
1:00 - 1:30 PM WELCOME 

Fabian Eggers, Menlo College 
Can Uslay, Rutgers Business School 

  
1:30 - 2:00 PM Gerald E. Hills Best Paper Award Ceremony 

Homburg, Christian; Hahn, Alexander; Bornemann, Torsten and Philipp 
Sandner, “The Role of Chief Marketing Officers for Venture Capital 
Funding: Endowing New Ventures With Marketing Legitimacy,” Journal 
of Marketing Research, 2014, 51(5), 625-644. 

  
2:00 - 2:15 PM BREAK 
  
CONCURRENT 
SESSION I 

Session Topic: Diversity and the Marketing/Entrepreneurship 
Interface 
Chair: Fabian Eggers, Menlo College 

2:15 - 3:45 PM  
* Diversity and Inclusion in Marketing and Entrepreneurship: The Case of 

Women of Color 
  
 Michelle Svelti, First Republic Bank   

Victoria L. Crittenden, Babson College 
Charla Brown,  Troy University 

  
* Native-American Entrepreneurship: The Impact of Location on 

Performance 
  
 Vincent J. Pascal, Eastern Washington University 

Daniel Stewart, Gonzaga University 
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* Developing a Robust Founder Identity Classification Using Fuzzy Set 
Qualitative Comparative Analysis with Insights into Gender and Country 
of Origin Identities 

  
 Shari L. Worthington, Worcester Polytechnic Institute 

  
CONCURRENT 
SESSION II 

Session Topic: Entrepreneurial Marketing 
Chair: Stern Neill, California Polytechnic State University 

2:15 - 3:45 PM  
* NEXT: The Death of Entrepreneurial Marketing: Non-Traditional 

Marketing Tactics Go Conventional - A Resource Perspective 
  
 Terrence E. Brown, KTH Royal Institute of Technology 

Mana Farshid, KTH Royal Institute of Technology 
  

* NEXT: Overcoming the Customer Acquisition Barrier in Early-Stage 
Startups 

  
 Martin Wrobel, Alexander von Humboldt Institut für Internet 

und Gesellschaft 
  

* Bridging the Chasm Between Sales-driven and Marketing-driven 
Businesses: A Potential Third Way 

  
 John McMahon, Regent’s University London 

  
3:45 - 4:00 PM BREAK 
  
CONCURRENT 
SESSION III 

Session Topic: Sustainability 1 
Chair: Audrey Gilmore, University of Ulster 

4:00 - 5:30 PM  
* NEXT: The Consumer-Entrepreneur Relationship and Trust; How Can 

Entrepreneurs Act Responsibly? 
  
 Trenessa L. Williams, Colorado Technical University 

  
* NEXT: Entrepreneurial Traits as an Antecedent to Sustainability 

Marketing: The Case of UK Museums and Science Centres 
  
 Bronagh Magee, Ulster University 

Andrea Reid, Ulster University 
Donna Towe, Ulster University 

  
* NEXT: Using Business Certifications as Marketing Advantage: The Case 

of Latin American B-Corporations in Twitter 
  
 Carlos Osorio, Universidad de Manizales 

Stefania Pareti, Universidad Andrés Bello 
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CONCURRENT 
SESSION IV 

Session Topic: Networking 
Chair: Todd Morgan, Western Michigan University 

4:00 - 5:30 PM  
* NEXT: Networking as Entrepreneurial Marketing Strategy to Activate 

Electronic Word of Mouth in Small Solar Energy System 
Entrepreneurship 

  
 Javier Amaya Universidad Nacional de Colombia 

Sebastian Robledo Universidad Catolica Luis Amigo 
Sandra Rojas Universidad Nacional de Colombia 

  
* The Impact of Entrepreneurial Orientation, Market Orientation and 

Networking on Firm Performance: An Integrative Framework 
  
 Rouma Bucktowar, University of Technology, Mauritius 

Akin Koçak, Ankara University 
Kesseven Padachi, University of Technology, Mauritius 

  
* Conceptualizing Word of Mouth Marketing (WOMM) In Entrepreneurial 

Contexts Through a Scientometric Analysis 
  
 Andres Grisales, Universidad Catolica Luis Amigo 

Sebastian Robledo, Universidad Catolica Luis Amigo  
Pedro Luis Duque Hurtado, Universidad Catolica Luis Amigo  

  
  

 
 

WEDNESDAY, JULY 28 
  
SESSION V Special Session: Martech and the Marketing Entrepreneurship 

Interface (MEI): Towards a Small Business Roadmap 
Chairs: Hugh Pattinson, Western Sydney University and Philip 
Alford, University of Southampton 

12:30 - 2:00 PM  
* Panelists 

  
2:00 - 2:15 PM BREAK 
  
CONCURRENT 
SESSION VI 

Session Topic: Content and the Diffusion of Information 
Chair: Fabian Eggers, Menlo College 

2:15 - 3:45 PM  
* How Textual Description Affects Crowdfunding Success? The 

Moderating Role of Narrative Preparedness! 
  
 Mohammad Tajvarpour, State University of New York at Oswego 

Devashish Pujari, McMaster University 
  

* Networking as a Word of Mouth Marketing Strategy in Entrepreneurial 
Contexts 

  
 Sebastian Robledo, Universidad Catolica Luis Amigo 
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* NEXT: Gasping for Air: How Clubhouse Is Providing a Much Needed 
Oxygen Tank in the Political Entrepreneurial Ecosystem 

  
 Catherine Fawaz, Regent’s University London  

Zubin Sethna, Regent’s University London 
John Egan, Regent’s University London 

  
CONCURRENT 
SESSION VII 

Session Topic: Entrepreneurial Judgment 
Chair: Victoria Crittenden, Babson College 

2:15 - 3:45 PM  
* Responding Strategies to Business Misdeeds for Entrepreneurs 

  
 Lei Huang, State University of New York (SUNY) at Fredonia 

  
* The Contribution of Intuition to Firm’s Performance Outcomes 

  
 Shoham Aviv, University of Haifa  

Asseraf Yoel, Ruppin Academic Center 
  

* Microfoundations of Strategic Marketing: Theory Building Using 
Entrepreneurial Judgment and Dynamic Capabilities 

  
 Fernando Monteiro D'Andrea, Universidade Federal do Rio Grande do 

Sul 
  
3:45 - 4:00 PM BREAK 
  
CONCURRENT 
SESSION VIII 

Session Topic: Entrepreneurial Opportunity and Corporate Identity 
Chair: David J. Hansen, College of Charleston 

4:00 - 5:30 PM  
* NEXT: Examining Corporate Identity Formation and Development 

Through Text Mining Methods 
  
 Jiyoon An, Texas Tech University 

  
* A Longitudinal Analysis of Cross-Functional Ties in Entrepreneurial 

Firms: The Relationship Between Organizational Identification and 
Internal Social Capital 

  
 Ali Anwar, Wilfrid Laurier University 

Maria Rouziou, HEC Montréal 
Nicole Coviello, Wilfrid Laurier University 

  
* Identifying Entrepreneurial Opportunity in International Markets 

  
 Margaret Robb, Ulster University 

Andrea Reid, Ulster University 
Sandra Moffett, Ulster University 
Trevor Cadden, Ulster University & Ajman University 
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CONCURRENT 
SESSION IX 

Session Topic: Sustainability 2 
Chair: Rosalind Jones, Liverpool John Moores University 

4:00 - 5:30 PM  
* Bridging Marketing, Entrepreneurship and Social Entrepreneurship in 

the Realm of SMEs and SBSRs 
  
 Linden Dalecki, Pittsburg State University 
  

* A Moderated Moderation Mediation of Corporation Social 
Responsibility Model – The Importance of Authenticity 

  
 Kristina Harrison, University of Southern Mississippi 

Lei Huang, State University of New York (SUNY) at Fredonia 
  

* Degrowth as a Utopia or Necessity: A Journey from Dwarf to Slow 
Companies 

  
 Elif Okan Yolbulan, Bahçeşehir University 

Senem Göl Beşer, Yeditepe University 
Ayşe Begüm Ötken, University of North Carolina Wilmington 
 
 

THURSDAY, JULY 29 
  
CONCURRENT 
SESSION X 

Session Topic: Art and Entrepreneurship 
Chair: Fabian Eggers, Menlo College 

1:00 - 2:00 PM  
* NEXT: Entrepreneurial Arts Marketing Using Service-Dominant Logic 

and/or Other Perspectives/Paradigms 
  
 Jonathan Gangi, Penn State University 

  
* An Investigation Into Art Entrepreneurship and the Role of Collecting 

  
 Ian Fillis, Liverpool John Moores University 

Kim Lehman, University of Tasmania 
  
CONCURRENT 
SESSION XI 

Session Topic: Manufacturing and the Marketing/Entrepreneurship 
Interface 
Chair: Javier Monllor, Oxford Brookes University 

1:00 - 2:00 PM  
* NEXT: Review of Entrepreneurial Marketing in the Manufacturing 

Industry - Case Study of Entrepreneurial Albanian HAKO Food 
Enterprise 

  
 Klodiana Gorica, University of Tirana  

Antonela Hako, Hako shpk   
Elisa Tershana, University of Tirana 
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* Survival Strategies for Small and Medium-Sized Manufacturing 
Companies - University-Industry Collaboration and Ambidextrous 
Management in Hamano Products. Co., Ltd 

  
 Satoshi Okuda, Waseda University 

Makoto Sarada, Experimental Management Research Institute 
Takeru Ohe, Ohe Office 

  
2:00 - 2:15 PM BREAK 
  
CONCURRENT 
SESSION XII 

Session Topic: Customer Relationships 
Chair: Nicole Coviello, Wilfrid Laurier University 

2:15 - 3:45 PM  
* Content Is King? Exploring the Effect of Content Marketing Capabilities 

on Customer Relationships in Small Firms 
  
 Daniel Hsiang Hsu, Ulster University  

Aodheen McCartan, Ulster University   
Barry Quinn, Ulster University 

  
* Digitized Renting over Buying: Do Users Co-Improve or Co-Dilute 

Brand Loyalty? 
  
 Danni Zhao, ESCP Business School 

Julien Schmitt, ESCP Business School 
Benjamin Voyer, ESCP Business School 

  
* Customer Participation Scope on SME New Service development 

Performance and the Moderating Effect of Customer Relationship 
Management Technology 

  
 Todd Morgan, Western Michigan University 

Wesley  Friske, Missouri State University 
Paul Mills, Cleveland State University 

  
CONCURRENT 
SESSION XIII 

Session Topic: Entre- and Intrapreneurs 
Chair: Zubin Sethna, Regent's University 

2:15 - 3:45 PM  
* Early Stage Academic Entrepreneurship: Scientists’ Perceptions on 

Tensions and Contradictions in Commercialization 
  
 Mari Suoranta, University of Jyväskylä 

Rosalind Jones, Liverpool John Moores University  
Marke Kivijärvi, University of Jyväskylä 
Päivi Patja, University of Jyväskylä 

  
* Beyond the Stereotype of an Intrapreneur - An Exploratory Study of 

Varying Intrapreneurs and Corporate Conditions 
  
 Jeanette Engzell, Uppsala University 
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* The Impact of Marketing, Management, and Financial Knowledge on 
Entrepreneurial Intentions Among Students 

  
 Yemisi Awotoye, Gonzaga University  

Israel Kpekpena, Ghana Institute of Management and Public 
Administration (GIMPA) 

  
3:45 - 4:00 PM BREAK 
  
CONCURRENT 
SESSION XIV 

Session Topic: Impact of the COVID-19 Pandemic 
Chair: Vince Pascal, Eastern Washington University 

4:00 - 5:30 PM  
* NEXT: DJs on Twitch as an Example of Entrepreneurial Resiliency 

During a Global Pandemic 
  
 David J. Hansen, College of Charleston 

John Hildebrand, DePaul University 
  

* Rising on the Storm: A Comparison of the Characteristics of 
Entrepreneurs and New Ventures During and Before the COVID-19 
Pandemic 

  
 Monserrat Garcia, Mills College 

Joanna Poz-Molesky, Mills College 
Can Uslay, Rutgers University   
Ekaterina Karniouchina, Mills College 

  
* NEXT: Developing and Leveraging Virtual Teams in Entrepreneurial 

Education 
  
 Anna Pietraszek, Florida International University 

Andrea  Rodgers, Florida International University 
  
CONCURRENT 
SESSION XV 

Session Topic: Innovation 
Chair: Susan Wei, Texas A&M International University 

4:00 - 5:30 PM  
* NEXT: Innovation From User Collaboration - From Startup to Growing 

Concern 
  
 Gary Schirr, Radford University 
  

* The Ultimate, Most Revolutionary Paper Ever! How Bragging Affects 
New Product Success 

  
 Daniel  Blaseg Universitat Ramon Llull, ESADE 

Christian Schulze, Frankfurt School of Finance & Management 
  

* The Curvilinear Effect of Cultural Distance on Trade of New 
Products/Ideas 

  
 Mohammad Tajvarpour, State University of New York at Oswego 
  
5:30 PM CLOSING COMMENTS 
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CONTACT INFO 
 
Last Name First Name Affiliation Email 

Alford Philip University of Southampton P.R.Alford@soton.ac.uk  

Alqahtani Nasser A. King Fahd University of Petroleum & 
Minerals 

nasserali@kfupm.edu.sa  

Amaya Javier  Universidad Nacional de Colombia jaaamayamo@unal.edu.co  

An Jiyoon Texas Tech University Jiyoon.An@ttu.edu  

Anwar Ali Wilfrid Laurier University anwa5340@mylaurier.ca  

Aviv Shoham University of Haifa ashoham@univ.haifa.ac.il  

Awotoye Yemisi Gonzaga University awotoye@gonzaga.edu  

Bao Yongchuan 
(Kevin) 

University of Alabama at Huntsville Kevin.Bao@uah.edu  

Begüm Ötken Ayşe University of North Carolina Wilmington begumotken@hotmail.com  

Bernaciak Jill Bowling Green State University jill_bernaciak@ameritech.net 

Blaseg Daniel  Universitat Ramon Llull, ESADE daniel.blaseg@esade.edu  

Bornemann Torsten Goethe Universität Frankfurt Torsten.Bornemann@wiwi.uni-
frankfurt.de  

Bozkurt Bilgehan Istanbul Arel University bilgehanbozkurt@yahoo.com  

Brown Charla Troy University  

Brown Terrence E.  KTH Royal Institute of Technology  Terrence@Terrencebrown.net  

Bucktowar Rouma University of Technology, Mauritius roumabucktowar@gmail.com  

Cadden Trevor Ulster University  t.cadden@ulster.ac.uk  

Coviello Nicole Wilfrid Laurier University ncoviello@wlu.ca  

Crick David University of Ottawa David.Crick@telfer.uottawa.ca  

Crick James Loughborough University  J.M.Crick@lboro.ac.uk  

Crittenden Victoria L. Babson College vcrittenden@babson.edu  

D'Andrea 
Fernando 
Monteiro 

Universidade Federal do Rio Grande do 
Sul dodandrea@gmail.com  

Dalecki Linden Pittsburg State University ldalecki@pittstate.edu  

Duque Hurtado Pedro Luis Universidad Catolica Luis Amigo  

Egan John Regent’s University London eganj@regents.ac.uk  

Eggers Fabian Menlo College fabian.eggers@menlo.edu  

Engzell Jeanette Uppsala University jeanette.engzell@fek.uu.se  

Farshid Mana  KTH Royal Institute of Technology  mana.farsid@indek.kth.se  

Fawaz Catherine Regent’s University London FawazC@regents.ac.uk  

Fillis Ian Liverpool John Moores University  i.r.fillis@ljmu.ac.uk  

Friske Wesley Missouri State University WesleyFriske@MissouriState.edu  

Gangi Jonathan  Penn State University jjg27@psu.edu  

Garcia Monserrat Mills College mogarcia@mills.edu  

Göl Beser Senem Yeditepe University senemgol@yeditepe.edu.tr  

Gorica Klodiana University of Tirana klodianagorica@feut.edu.al 
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Last Name First Name Affiliation Email 

Grisales Andres Universidad Catolica Luis Amigo andres.grisalesag@amigo.edu.co  

Hahn Alexander Technische Hochschule Nürnberg alexander.hahn@th-nuernberg.de  

Hako Antonela Hako shpk antonelahako@hako.al  

Hansen David J. College of Charleston HansenD@cofc.edu  

Harrison Kristina  University of Southern Mississippi Kristina.M.Harrison@usm.edu  

Hildebrand John DePaul University john.hildebrand@gmail.com  

Homburg Christian Universität Mannheim homburg@bwl.uni-mannheim.de  

Hsu Daniel Hsiang Ulster University Hsu-TH@ulster.ac.uk  

Huang Lei  State University of New York (SUNY) at 
Fredonia 

huang@fredonia.edu  

Jones Rosalind Liverpool John Moores University R.Jones1@ljmu.ac.uk  

Karniouchina Ekaterina Mills College kkarniuochina@mills.edu  

Kivijärvi Marke  University of Jyväskylä marke.t.kivijarvi@jyu.fi  

Koçak Akin Ankara University akin1kocak@gmail.com  

Kpekpena Israel 
Ghana Institute of Management and 
Public Administration (GIMPA) ikpekpena@gimpa.edu.gh  

Larios-
Hernandez 

Guillermo J. Universidad Anahuac Mexico guillermo.lariosh@anahuac.mx  

Lehman Kim University of Tasmania kim.lehman@utas.edu.au  

Lucas Allison Wayne State University arlucas@wayne.edu  

Magee Bronagh Ulster University Magee-B7@ulster.ac.uk  

McCartan Aodheen Ulster University a.mccartan@ulster.ac.uk  

McMahon John Regent’s University London S18004398@regents.ac.uk  

Mills Paul Cleveland State University p.mills@csuohio.edu  

Moffett Sandra Ulster University  sm.moffett@ulster.ac.uk  

Morgan Todd Western Michigan University todd.morgan@wmich.edu  

Ohe Takeru  Ohe Office  tohe@waseda.jp  

Okan Yolbulan Elif Bahçeşehir University elif.okan@eas.bau.edu.tr  

Okuda Satoshi  Waseda University  okuda@primestyle.co.jp  

Osorio Carlos Universidad de Manizales cosoriot@umanizales.edu.co  

Padachi Kesseven University of Technology, Mauritius kpadachi@umail.utm.ac.mu  

Pareti Stefania Universidad Andrés Bello s.pareti@uandresbello.edu  

Pascal Vincent J. Eastern Washington University vpascal@ewu.edu  

Patja Päivi University of Jyväskylä paivi.m.patja@jyu.fi  

Pattinson Hugh Western Sydney University H.Pattinson@westernsydney.edu.au  

Pietraszek Anna Florida International University pietrasa@fiu.edu  

Poz-Molesky Joanna Mills College jpozmolesky@mills.edu  

Pujari Devashish McMaster University pujarid@mcmaster.ca  

Quinn Barry Ulster University b.quinn@ulster.ac.uk  

Reid Andrea Ulster University  a.reid@ulster.ac.uk  

Reyes-Mercado Pavel Universidad Anahuac Mexico pavel.reyes@anahuac.mx  
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Last Name First Name Affiliation Email 

Robb Margaret Ulster University  margaret@robbresourcing.com  

Robledo Sebastian Universidad Catolica Luis Amigo sebastian.robledogi@amigo.edu.co  

Rodgers Andrea Florida International University  

Rojas Sandra  Universidad Nacional de Colombia sprojasb@unal.edu.co  

Rouziou Maria HEC Montréal maria.rouziou@hec.ca  

Sandner Philipp Frankfurt School of Finance and 
Management 

email@philippsandner.de  

Sarada Makoto  
Experimental Management Research 
Institute  sarata@softpower.net  

Schirr Gary Radford University gschirr@RADFORD.EDU  

Schmitt Julien ESCP Business School  jschmitt@escp.eu  

Schulze Christian 
Frankfurt School of Finance & 
Management c.schulze@fs.de  

Sethna  Zubin Regent’s University London sethnaz@regents.ac.uk  

Stewart Daniel Gonzaga University stewartd@gonzaga.edu  

Suoranta Mari University of Jyväskylä mari.suoranta@jyu.fi  

Svelti Michelle First Republic Bank  

Tajvarpour Mohammad State University of New York at Oswego mohammad.tajvarpour@oswego.edu  

Tershana Elisa University of Tirana ejakupi@yahoo.com  

Towe Donna Ulster University d.towe@ulster.ac.uk  

Uslay Can Rutgers University can.uslay@business.rutgers.edu  

Voyer Benjamin ESCP Business School  bvoyer@escp.eu  

Williams Trenessa L. Colorado Technical University trenessalwilliams@yahoo.com  

Worthington Shari L. Worcester Polytechnic Institute  sharilee@wpi.edu  

Wrobel Martin  

Alexander von Humboldt Institut für 
Internet und Gesellschaft martin.wrobel@hiig.de  

Yoel Asseraf Ruppin Academic Center yoela@ruppin.ac.il  

Zahedi Amirhosein Iowa State University azahedi@iastate.edu  

Zhao Danni ESCP Business School  danni.zhao2@edu.escp.eu  

 


