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ADVISORY BOARD 
 

• Victoria Crittenden, Babson College 

• Jonathan Deacon, University of South Wales 

• Fabian Eggers, Menlo College 

• Audrey Gilmore, University of Ulster 

• David J. Hansen, College of Charleston  

• Rosalind Jones, University of Birmingham  

• Andrew McAuley, IEFT (Foundation Education Group) 

• Morgan P. Miles, Charles Sturt University 

• Javier Monllor, Oxford Brookes University 

• Todd Morgan, Western Michigan University 

• Sussie Morrish, University of Canterbury  

• Stern Neill, California Polytechnic State University 

• Vincent J. Pascal, Eastern Washington University 

• Hugh Pattinson, Western Sydney University 

• Zubin Sethna, Regent’s University 

• Mari Suoranta, University of Jyvaskyla 

• Can Uslay, Rutgers University 

• Susan Wei, Texas A&M International University 

• Peter Whalen, Ave Maria University 
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HONORARY ADVISORY BOARD 
 

• David Carson, University of Ulster, Emeritus 

• John Day, Huddersfield University 

• Joe Giglierano, San Jose State University 

• Gerald E. Hills, University of Illinois at Chicago, Emeritus 

• Claes Hultman, University of Örebro, Emeritus 

• Raymond W. LaForge, University of Louisville, Emeritus 

• Michael Morris, University of Florida 

• Glenn Omura, Michigan State University  

• Robert Schwartz, Eastern Washington University 

• Richard D. Teach, Georgia Institute of Technology, Emeritus 
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(VIRTUAL) GLOBAL RESEARCH CONFERENCE ON  
MARKETING AND ENTREPRENEURSHIP 

 
 

“Developing Topics at the Marketing/Entrepreneurship Interface” 
- Work-in-Progress and PhD Presentations - 

 
 

Zoom ID will be released to registered participants 
 
 

August 5-6, 2020 
 
 

CHAIR 
Fabian Eggers, Menlo College 
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PROGRAM 
(all in US Eastern Time)  

 
WEDNESDAY, AUGUST 5 

  
11:00 - 11:15 AM WELCOME – DAY 1 

Fabian Eggers, Menlo College 
Gary M. Huggins, Direct Selling Education Foundation 
Kimberly Harris Bliton, Direct Selling Education Foundation 

  
11:15 - 11:45 AM KEYNOTE ADDRESS 1 

Joni Rogers-Kante, Founder and CEO of SeneGence International 
“Direct Selling: The Original Form of Sales – Does It Have a Future?” 

  
11:45 - 12:00 PM BREAK 
  
SESSION I Session Topic: Entrepreneurial Marketing 

Chair: Fabian Eggers, Menlo College 
12:00 - 1:30 PM  

* Recent Developments in Entrepreneurial Marketing: Literature Review, 
Thematic Analysis and Research Agenda 

  
 Luca A. Breit, University of Wuppertal 

Christine K. Volkmann, University of Wuppertal 
  

* The Effect of Entrepreneurial Marketing on Firm Performance 
  
 Nasser Alqahtani, King Fahd University of Petroleum and Minerals 

Can Uslay, Rutgers University 
Sengun Yeniyurt, Rutgers University 

  
* Entrepreneurial Selling vs. Professional Selling: When and Why 

Entrepreneurs Hire Professional Salespeople 
  
 Wesley Friske, Missouri State University 

Seth Cockrell, Wichita State University 
  
1:30 - 2:00 PM BREAK 
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SESSION II Session Topic: Innovation and Market Orientation 
Chair: Rosalind Jones, Birmingham Business School 

2:00 - 3:00 PM  
* Entrepreneurs and Innovation: A Strategic Marketing Perspective 

  
 Fernando Monteiro D'Andrea, Universidade Federal do Rio Grande do 

Sul 
  

* Emerging Sub-Areas in Market Orientation: A Scientometrics Analysis 
  
 Gersson Torres, Universidad Nacional de Colombia 

Sandra Rojas, Universidad Nacional de Colombia 
Sebastian Robledo, Universidad Catolica Luis Amigo 

  
  

 
 
 

THURSDAY, AUGUST 6 
  
11:00 - 11:15 AM WELCOME – DAY 2 

Fabian Eggers, Menlo College 
  
11:15 - 11:45 AM KEYNOTE ADDRESS 2 

Stuart Draper, CEO of Stukent 
“Missions, Causes, and Entrepreneurship” 

  
11:45 - 12:00 PM BREAK 
  
SESSION III Session Topic: EM, Sustainability and Education  

Chair: Zubin Sethna, Regent’s University 
12:00 - 1:30 PM  

* Esports Entrepreneurship: A Marketing Perspective 
  
 Richard Oddy, Birmingham City Business School 

Rosalind Jones, Birmingham Business School 
  

* Sustainable Development in Museums and Heritage Sites: Impact on 
Marketing 

  
 Bronagh Magee, Ulster University 

Andrea Reid, Ulster University 
Audrey Gilmore, Ulster University 

  
* What Entrepreneurial Educational Activities Have Been Carried out 

During the COVID-19 Pandemic in the Universities of Different 
Countries to Maintain Teaching Quality? 

  
 Gerard Martorell, Lock Haven University 

  
1:30 - 2:00 PM BREAK  
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SESSION IV Session Topic: EM and Digital Technologies 
Chair: Fabian Eggers, Menlo College 

2:00 - 4:00 PM  
* Corporate Entrepreneurship Under a Digital Business Landscape: Why 

Do Successful Digital Corporations Tend to Grow Through 
Acquisitions? 

  
 Kunal Y. Sevak, Fort Hays State University 

Dev K. Dutta, University of New Hampshire 
  

* The Influence of Effectual Networking in Word of Mouth: The Mediating 
Effect of Social Capital in Technology Companies 

  
 Jersson Casasbuenas, Universidad Nacional de Colombia 

Sebastian Robledo, Universidad Catolica Luis Amigo 
Sandra Rojas, Universidad Nacional de Colombia 

  
* Towards a Model of Digital Marketing Communication in Small Firms: 

Striking the Balance Between In-House and Outsourcing 
  
 Aodheen McCartan, Ulster University 
  

* Optimising the Martech Stack to Enable Small Firm Entrepreneurial 
Marketing 

  
 Philip Alford, University of Southampton 

Hugh Pattinson, Western Sydney University 
Dean Patton, Bournemouth University 
Thanh Huynh, Coventry University 
Insa Wemheuer, University of Bath 
Sally Wolfenden, Bournemouth University 

  
4:00 PM CLOSING COMMENTS 
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CONTACT INFO 
 
Last Name First Name Affiliation Email 

Alford Philip University of Southampton P.R.Alford@soton.ac.uk 

Alqahtani Nasser  King Fahd University of Petroleum and 
Minerals 

naa125@scarletmail.rutgers.edu 

Breit Luca A.  University of Wuppertal  Breit@wiwi.uni-wuppertal.de 

Casasbuenas Jersson Universidad Nacional de Colombia jcasasbuenas@unal.edu.co 

Cockrell Seth Wichita State University seth.cockrell@wichita.edu 

Dutta Dev K University of New Hampshire dev.dutta@unh.edu  

Friske Wesley Missouri State University WesleyFriske@MissouriState.edu  

Gilmore Audrey Ulster University audreyjgilmore@gmail.com 

Huynh Thanh Coventry University ad2685@coventry.ac.uk  

Jones Rosalind Birmingham Business School R.Jones.4@bham.ac.uk 

Magee Bronagh Ulster University Magee-B7@ulster.ac.uk 

Martorell Gerard Lock Haven University gxm414@lockhaven.edu  

McCartan Aodheen Ulster University a.mccartan@ulster.ac.uk  

Monteiro 
D'Andrea 

Fernando Universidade Federal do Rio Grande do 
Sul 

dodandrea@gmail.com 

Oddy Richard  Birmingham City Business School Richard.Oddy@bcu.ac.uk 

Pattinson Hugh Western Sydney University H.Pattinson@westernsydney.edu.au 

Patton Dean Bournemouth University dpatton@bournemouth.ac.uk  

Reid Andrea  Ulster University a.reid@ulster.ac.uk 

Robledo Sebastian Universidad Catolica Luis Amigo sebastian.robledogi@amigo.edu.co 

Rojas Sandra Universidad Nacional de Colombia sprojasb@unal.edu.co 

Sevak Kunal Y  Fort Hays State University kysevak2@fhsu.edu  

Torres Gersson  Universidad Nacional de Colombia gftorresb@unal.edu.co 

Uslay Can Rutgers University can.uslay@business.rutgers.edu 

Volkmann Christine K. University of Wuppertal  volkmann@wiwi.uni-wuppertal.de  

Wemheuer Insa University of Bath I.Wemheuer@bath.ac.uk 

Wolfenden Sally  Bournemouth University swolfenden1@bournemouth.ac.uk 

Yeniyurt Sengun Rutgers University yeniyurt@business.rutgers.edu 
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Supporting Academic Research, 
Teaching and Publishing

• Data and grants to support research 
and publishing

• Executive Speakers Bureau, to 
provide students with real-world 
insights in the study of business

• Teaching content for your classroom

• Fellows Learning Journeys to 
industry conferences, to deeper your 
knowledge of the channel.

DSEF partners with the academic community to advance understanding of direct 
selling, as a channel of distribution and a go-to-market strategy for entrepreneurs.

Through the DSEF Fellows Program, we support academics in a variety of ways—

For more information about DSEF’s Fellows Program, contact Kimberly Harris Bliton, 
DSEF Senior Director of Academic Initiatives at 202-416-6407 or khbliton@dsef.org

FELLOWS PROGRAM

“Since I became a Fellow, DSEF has connected me to sales consultants for 
interviews, offered data for analysis, and provided a platform for me to share 
my research insights with the people who care about them. DSEF is a model 
organization for how industries can work with academics to advance our 
research. They help us as academics to become better scholars and publish 
research that brings our universities more prestige.

—DR. SANDY JAP, Sarah Beth Brown Professor of Marketing, Direct Selling 
Education Foundation Fellow, Goizueta Business School, Emory University

1667 K Street, NW, Suite 1100, Washington, D.C. 
202-452-8866  •  info@dsef.org  •  www.dsef.org


