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GLOBAL RESEARCH SYMPOSIUM ON  
MARKETING AND ENTREPRENEURSHIP 

 
 

“Research at the Macromarketing/Entrepreneurship 
Interface: Entrepreneurial Marketing in Changing Environments” 

 
 

Babson College, Boston Campus 
100 High Street, Boston, MA 

 
August 7-9, 2018 

 
 

CO-CHAIRS 
Fabian Eggers, Menlo College 

Sussie Morrish, University of Canterbury 
Abdul Ali, Babson College 

Jeffrey G. Covin, Indiana University 
 
 
 

 
Sponsors 

 
Babson College Direct Selling Education Foundation 

Rutgers Business Review Worcester Polytechnic Institute 

American Marketing Association 
Entrepreneurial Marketing SIG 
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DOCTORAL CONSORTIUM 
(Only for invited PhD Students/Junior Faculty) 

 
TUESDAY, AUGUST 7 

  
1:00 - 5:00 PM Doctoral Consortium 

Location: Babson College, Boston Campus, 100 High Street, 12th floor, 
Room 1208 
Fabian Eggers, Menlo College 
Rosalind Jones, University of Birmingham  
Sussie Morrish, University of Canterbury  
Hugh Pattinson, Western Sydney University 
Zubin Sethna, Regent’s University 
Can Uslay, Rutgers University 
Yinghong Susan Wei, Texas A&M International University  
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PROGRAM 
 

TUESDAY, AUGUST 7 
  
5:00 - 7:00 PM SYMPOSIUM RECEPTION 

Babson College, Boston Campus, 100 High Street, 1st floor 
(Dinner on your own) 

 
WEDNESDAY, AUGUST 8 

  
8:00 - 9:00 AM BREAKFAST AND REGISTRATION  

Location: Babson College, Boston Campus, 100 High Street, 12th floor 
  
9:00 - 10:00 AM OFFICIAL SYMPOSIUM OPENING 

AMA ENTREPRENEURIAL MARKETING SIG WELCOME 
Location: Room 1210 
Fabian Eggers, Menlo College 
Can Uslay, Rutgers University 
Research at the Macromarketing/Entrepreneurship Interface –  
An Introduction 
Mark Peterson, University of Wyoming	
  

  
10:00 - 10:30 AM DISCUSSION BREAK 

Refreshments 
  

CONCURRENT 
SESSION I 

Session Topic: Ecosystems 
Chair: Fabian Eggers, Menlo College 
Location: Room 1210 

10:30 - 12:00 PM  
* The Effects of Ambivalence on Firms’ (Non)Responses to Natural 

Disasters and Rising Ecological Consciousness 
  
 Ken Matsuno, Babson College 

Florian Kohlbacher, The Economist Intelligence Unit 
  

* Microbrewers as Institutional Entrepreneurs: Contesting Institutional 
Arrangements in Adverse Market Conditions 

  
 Alexei Gloukhovtsev, Aalto University 

  
* The Effects of Place Authenticity on the Quality of Life and Regional 

Economic Development (NEXT) 
  
 Mesut Çiçek, Yalova University 

Sevinçgül Ulu, Rutgers University 
Can Uslay, Rutgers University 
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CONCURRENT 
SESSION II 

Session Topic: Customer Focus 1 
Chair: Audrey Gilmore, University of Ulster 
Location: Room 1208 

10:30 - 12:00 PM  
* Facing Tomorrows’ Challenges Today: Business Models in the New 

Zealand Aged and Residential Care Sector 
  
 Michelle Crick, Bruyere Research Institute and University of Ottawa 

Jayne Krisjanous, Victoria University of Wellington 
David Crick, University of Ottawa 

  
* The Importance of Customer Focus in Mitigating the Negative Effects of 

Experience-Based Resources in Early Internationalizing Firms 
  
 Anisur R. Faroque, Lappeenranta University of Technology 

Sussie C. Morrish, University of Canterbury 
Olli Kuivalainen, Lappeenranta University of Technology 

  
* Can Entrepreneurial Theories Explain Disaster Volunteer Tourism? An 

Introduction and Development of the Phenomenon (NEXT) 
  
 Javier Monllor, Universidad del Desarrollo 

Stefania Pareti, Universidad del Desarrollo 
Ignacio Pavez, Universidad del Desarrollo 

  
12:00 - 1:30 PM LUNCH – sponsored by the Direct Selling Education Foundation 

Location: Lounge - Main Area 
Keynote Address 
The Direct Selling/Entrepreneurial Marketing Interface 
Connie Tang, President & CEO Princess House, Inc. 

  
CONCURRENT 
SESSION III 

Session Topic: Coopetition 
Chair: Sussie Morrish, University of Canterbury 
Location: Room 1210 

1:30 - 3:00 PM  
* The Dark-Side of Coopetition-Oriented Business Models: 

Entrepreneurial Marketing Strategies in the New Zealand Wine Industry 
  
 James M. Crick, Loughborough University 

David Crick, University of Ottawa 
  

* Entrepreneurial Coopetition: Supply Chain Effectiveness in Heritage 
Tourism 

  
 Claire McCamley, University of Huddersfield 

Audrey Gilmore, Ulster University 
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* Enabling Collaboration Between Startups and Medium-Sized Companies 
in Germany 

  
 Martin Wrobel, Alexander von Humboldt Institute for Internet and 

Society 
  

CONCURRENT 
SESSION IV 

Session Topic: Customer Focus 2 
Chair: Javier Monllor, Universidad del Desarrollo 
Location: Room 1208 

1:30 - 3:00 PM  
* Entrepreneurial Marketing and Customer Development 

  
 Hugh M. Pattinson, Western Sydney University 

  
* Entrepreneurial Marketing Opportunities in Post-Modern Consumer 

Markets 
  
 Can Uslay, Rutgers University 

Gokcen Coskuner-Balli, Chapman University 
  

* The Art of Service Dominant Logic (NEXT) 
  
 Jonathan Gangi, Pennsylvania State University 

Peter S. Whalen, Pennsylvania State University 
  
3:00 - 3:30 PM DISCUSSION BREAK 

Refreshments 
  

CONCURRENT 
SESSION V 
 

Session Topic: Social Entrepreneurship 
Chair: Abdul Ali, Babson College 
Location: Room 1210 

3:30 - 5:00 PM  

* A Fairer World? A Story of Influence, Adaptation and Change in the NZ 
Specialty Coffee Ecosystem 

  
 Michelle Renton, Victoria University of Wellington 

Hamish Simmonds, Victoria University of Wellington 
  

* The Influence of Social Entrepreneurship and Commercial 
Entrepreneurship on Social Innovation and the Moderating Role of 
Relative Wealth 

  
 Kostas Alexiou, Kent State University 

Sergey Anokhin, Kent State University 
Joakim Wincent, Luleå University of Technology 
Todd Morgan, Western Michigan University 
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CONCURRENT 
SESSION VI 
 

Session Topic: Networking and Referral Marketing 
Chair: Can Uslay, Rutgers University 
Location: Room 1208 

3:30 - 5:00 PM  

* Networking as an Effectuation Tool: Analyzing the Influence of Social 
Networks in the Word of Mouth Process 

  
 John Vasquez, Universidad Nacional de Colombia sede Manizales 

Sebastian Robledo, Universidad Nacional de Colombia sede Manizales 
Nestor Duque, Universidad Nacional de Colombia sede Manizales 

  
* Strategic Partnerships and Networks in Rapid Internationalisation: An 

Entrepreneurial Marketing Perspective 
  
 Elena Arkenstall, New Zealand Trade and Enterprise 

Sussie C. Morrish, University of Canterbury 
  

* Referral Marketing: The Effects of Monetary Incentives in an 
Entrepreneurial Context (NEXT) 

  
 Carolina Gil, Universidad Nacional de Colombia sede Manizales 

Sebastian Robledo, Universidad Nacional de Colombia sede Manizales 
Eduardo Villegas, Universidad Nacional de Colombia sede Manizales 

  

6:30 PM SYMPOSIUM DINNER 
The Barking Crab, 88 Sleeper Street, Boston, MA 02210 
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THURSDAY, AUGUST 9 
  
8:00 - 8:30 AM BREAKFAST  
 Location: Lounge - Main Area 
  
CONCURRENT 
SESSION VII 

Session Topic: Entrepreneurial Opportunities and the Entrepreneur  
Chair: Susan Wei, Texas A&M International University 
Location: Room 1210 

8:30 - 10:00 AM  
* Opportunity: A Game Designed to Teach Its Players How to Evaluate 

Entrepreneurial Opportunities 
  
 Dick Teach, Georgia Tech 

Elizabeth Tipton, Eastern Washington University 
  

* The Process of Customer Discovery: Conceptual Development and 
Research Implications (NEXT) 

  
 Stern Neill, California Polytechnic State University 

Jingwei Zhang, Yanshan University 
  

* The Effects of Entrepreneurs’ Attentional Focus on Crowdfunding 
Outcomes (NEXT) 

  
 June-ho Chung, Rutgers University 
  

CONCURRENT 
SESSION VIII 

Session Topic: Entrepreneurial Marketing 
Chair: Zubin Sethna, Regent’s University 
Location: Room 1208 

8:30 - 10:00 AM  
* Entrepreneurship Throughout the History of Marketing: Blind Spots in 

the Origin Story of Commerce 
  
 Chase J. Edwards, University of Louisiana 

Brent L. Baker, University of Louisiana 
Joshua S. Bendickson, University of Louisiana 
Shelby Solomon, Roger Williams University 

  
* Building Brand Experience and Personality Through Design: The 

Mediating Role of Design Distinctiveness (NEXT) 
  
 Gursel ilipinar, ESADE Business School 

Arnold Japutra, The University of Western Australia 
Can Uslay, Rutgers University 
Sengun Yeniyurt, Rutgers University 
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* Entrepreneurial Sport Marketing: Towards a New Analytical 
Framework (NEXT) 

  
 Richard Oddy, Birmingham City University 

Rosalind Jones, University of Birmingham 
Sarah Forbes, University of Birmingham 

  
10:00 - 10:30 AM DISCUSSION BREAK  

Refreshments 
  
CONCURRENT 
SESSION IX 

Session Topic: The Entrepreneur 
Chair: Hugh Pattinson, Western Sydney University 
Location: Room 1210 

10:30 - 12:00 PM  
* A Transatlantic Exploration into Transgender Entrepreneurship: Initial 

Case Studies of Changing Environments 
  
 David Hansen, College of Charleston 

Zubin Sethna, Regent's University 
Rachel McKinnon, College of Charleston 

  
* Native American Entrepreneurs at the Marketing Interface: Is 

Entrepreneurial Orientation Enough? (NEXT) 
  
 Vincent J. Pascal, Eastern Washington University 

Daniel Stewart, Gonzaga University 
  

* Who Is the Technology Entrepreneur? The Identity and Behavior of Tech 
Venture Founders (NEXT) 

  
 Shari Worthington, Worcester Polytechnic Institute 
  
CONCURRENT 
SESSION X 

Session Topic: Digital Marketing 
Chair: Rosalind Jones, University of Birmingham 
Location: Room 1208 

10:30 - 12:00 PM  
* SMEs’ Content Creation for Social Media Marketing 

  
 Michael Ritter, University of Liechtenstein 

Sascha Kraus, ESCE International Business School - Paris 
Johanna Gast, Montpellier Business School 
Moritz Schleich, Lappeenranta University of Technology 

  
* Entrepreneurial Marketing Orientation: The Impact on Digital 

Marketing Communication in Tourism SMEs 
  

 Sally Wolfenden, Bournemouth University 
Philip Alford, Bournemouth University 
Dean Patton, Bournemouth University 
Roger Vaughan, Bournemouth University 
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* Digital Marketing Practices Implemented by Small Hotels and Hostels of 
a Small Touristic City: The Case of Manizales City (Colombia) 
Hospitality Industry (NEXT) 

  
 Martha Chalarca, University of Manizales 

Marcela Moreno, University of Manizales 
Carlos Osorio, University of Manizales 

  
12:00 - 1:30 PM LUNCH 

Location: Lounge - Main Area 
Gerald E. Hills Best Paper Award Ceremony 
Raghunath Singh Rao, Rajesh K. Chandy and Jaideep C. Prabhu: 
“The Fruits of Legitimacy: Why Some New Ventures Gain More from 
Innovation Than Others,” Journal of Marketing, 2008, 72 (4), 58-75. 
Award Keynote by Rajesh Chandy 

  
CONCURRENT 
SESSION XI 
 

Session Topic: Entrepreneurial Selling and Franchising 
Chair: Vincent J. Pascal, Eastern Washington University 
Location: Room 1210 

1:30 - 3:00 PM  

* Entrepreneurial Dreams: The Role of the Direct Selling Experience 
  
 Robert A. Peterson, The University of Texas at Austin 

Victoria L. Crittenden, Babson College 
Gerald Albaum, University of New Mexico 

  
* Presales as Entrepreneurship at Mark Damon’s Producers Sales 

Organization: A Hollywood Independent Film International Sales Force 
as a Macromarketing Force 

  
 Linden Dalecki, Pittsburg State University 

  
* Franchisor Choice of Control Mechanism, Organization Identification, 

and Franchisee Satisfaction 
  
 Nitin Soni, Indian Institute of Management - Raipur 
  

CONCURRENT 
SESSION XII 
 

Session Topic: Entrepreneurship and Entrepreneurial Marketing 
Education 
Chair: Hugh Pattinson, Western Sydney University 
Location: Room 1208 

1:30 - 3:00 PM  

* Effects of Entrepreneurship Education in Japanese Business School: 
How Creating a Business Plan Develops Student’s Entrepreneurial 
Awareness Among Students 

  
 Yuko Inada, Kwansei Gakuin University 
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* Entrepreneurial Characteristics of ASEAN Countries’ College Students: 
An Exploratory Analysis Using Sally Caird’s GET2 

  
 Junko Ishiguro, Toyo Gakuen University 

Takeru Ohe, Waseda University 
  

* Internationalization of Entrepreneurial Marketing Education: Three 
Nations Project (NEXT) 

  
 Andrea Reid, Ulster University 

Audrey Gilmore, Ulster University 
Arthur Kolb, University of Applied Sciences Kempten 
Katrin Stefan, University of Applied Sciences Kempten 
Esa Jauhola, Lapland University of Applied Sciences 

  
3:00 - 3:30 PM DISCUSSION BREAK 

Refreshments 
  

CONCURRENT 
SESSION XIII 
 

Session Topic: Trust and Privacy 
Chair: Fabian Eggers, Menlo College 
Location: Room 1210 

3:30 - 5:00 PM  

* Do You Trust Me? An Investigation of Relationship Building and Trust 
on Instagram 

  
 Monica A. Hodis, St. John Fisher College 
  

* How Do Men Attract Women and Get Them to Pay? Why Women Are 
Less Likely to Buy from Men and Rely More on Customer Reviews When 
Purchasing from Male Entrepreneurs 

  
 Christopher Courtney, University of Buffalo 
  

* The Illusion of Privacy in a Crowdsourced and Co-Created World 
(NEXT) 

  
 Terrence E. Brown, The Royal Institute of Technology 

Mana Farshid, The Royal Institute of Technology 
  
CONCURRENT 
SESSION XIV 
 

Session Topic: Innovation 
Chair: Peter Whalen, Pennsylvania State University 
Location: Room 1208 

3:30 - 5:00 PM  

* Entrepreneurship, Excise Taxes, and the “Flight to Quality”	
  
  
 Wesley Friske, Missouri State University 

Seth Cockrell, Missouri State University 
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* New Product Development and Organisational performance in SMEs 
  
 Michele O’Dwyer, University of Limerick 

Brian Healy, University of Limerick 
Sean Lacey, Cork Institute of Technology 

  

* Sustaining Marketing Innovation in the Digital Age: How Small Business 
Entrepreneurs Must Learn to Learn Differently (NEXT) 

  
 Philip Alford, Bournemouth University 

Dean Patton, Bournemouth University 
Thanh Huynh, Bournemouth University 

  
5:00 PM CLOSING COMMENTS, Symposium Commentators 

Location: Room 1210 
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CONTACT INFO 
 
LAST	
  NAME	
   FIRST	
  NAME	
   AFFILIATION	
   EMAIL	
  

Albaum	
   Gerald	
  	
   University	
  of	
  New	
  Mexico	
   albaum@unm.edu	
  

Alexiou	
   Kostas	
  	
   Kent	
  State	
  University	
   kalexiou@kent.edu	
  

Alford	
   Philip	
  	
   Bournemouth	
  University	
   palford@bournemouth.ac.uk	
  

Ali	
   Abdul	
   Babson	
  College	
   alia@babson.edu	
  

Anokhin	
   Sergey	
  	
   Kent	
  State	
  University	
   sanokhin@kent.edu	
  

Arkenstall	
   Elena	
  	
   New	
  Zealand	
  Trade	
  and	
  Enterprise	
   Elena.Arkenstall@nzte.govt.nz	
  	
  

Baker	
   Brent	
  L.	
  	
   University	
  of	
  Louisiana	
  	
   bbaker@louisiana.edu	
  

Bendickson	
   Joshua	
  S.	
  	
   University	
  of	
  Louisiana	
  	
   josh.bendickson@louisiana.edu	
  

Breit	
   Luca	
   University	
  of	
  Wuppertal	
   Breit@wiwi.uni-­‐wuppertal.de	
  

Brown	
   Terrence	
  E.	
  	
   The	
  Royal	
  Institute	
  of	
  Technology	
   terrence@kth.se	
  

Chalarca	
   Martha	
  	
   University	
  of	
  Manizales	
   -­‐	
  

Chandy	
  	
   Rajesh	
   London	
  Business	
  School	
   rchandy@london.edu	
  

Chung	
   June-­‐ho	
  	
   Rutgers	
  University	
   juneho.chung1@gmail.com	
  

Çiçek	
   Mesut	
  	
   Yalova	
  University	
  	
   mcicek@yalova.edu.tr	
  

Cockrell	
   Seth	
  	
   Missouri	
  State	
  University	
   SCockrell@MissouriState.edu	
  

Coskuner-­‐Balli	
   Gokcen	
  	
  	
   Chapman	
  University	
   balli@chapman.edu	
  

Courtney	
   Christopher	
  	
   Univesity	
  at	
  Buffalo	
   cmc23@buffalo.edu	
  

Covin	
   Jeffrey	
  G.	
   Indiana	
  University	
   covin@indiana.edu	
  

Crick	
   Dave	
  	
   University	
  of	
  Ottawa	
   David.Crick@telfer.uottawa.ca	
  

Crick	
   James	
  M.	
   Loughborough	
  University	
   j.m.crick@lboro.ac.uk	
  

Crick	
   Michelle	
   Bruyere	
  Research	
  Institute	
  and	
  University	
  of	
  Ottawa	
   mcric028@uottawa.ca	
  

Crittenden	
   Victoria	
  L.	
  	
   Babson	
  College	
   vcrittenden@babson.edu	
  

Dalecki	
   Linden	
  	
   Pittsburg	
  State	
  University	
   ldalecki@pittstate.edu	
  

Duque	
   Nestor	
  	
   Universidad	
  Nacional	
  de	
  Colombia	
  sede	
  Manizales	
   ndduqueme@unal.edu.co	
  

Edwards	
   Chase	
  J.	
  	
   University	
  of	
  Louisiana	
  	
   chasej.ed@gmail.com	
  

Eggers	
   Fabian	
   Menlo	
  College	
   fabian.eggers@menlo.edu	
  

Faroque	
   Anisur	
  R.	
  	
   Lappeenranta	
  University	
  of	
  Technology	
   Anisur.Faroque@lut.fi	
  

Farshid	
   Mana	
  	
   The	
  Royal	
  Institute	
  of	
  Technology	
   Mana.Farshid@indek.kth.se	
  

Forbes	
   Sarah	
  	
   University	
  of	
  Birmingham	
   s.forbes@bham.ac.uk	
  

Friske	
   Wesley	
   Missouri	
  State	
  University	
   WesleyFriske@MissouriState.edu	
  

Gangi	
   Jonathan	
   Penn	
  State	
  University	
  	
   jjg27@psu.edu	
  

Gast	
   Johanna	
  	
   Montpellier	
  Business	
  School	
   -­‐	
  

Gil	
   Carolina	
  	
   Universidad	
  Nacional	
  de	
  Colombia	
  sede	
  Manizales	
   dicgilsi@unal.edu.co	
  

Gilmore	
   Audrey	
   Ulster	
  University	
   aj.gilmore@ulster.ac.uk	
  

Gloukhovtsev	
   Alexei	
   Aalto	
  University	
  School	
  of	
  Business	
   alexei.gloukhovtsev@aalto.fi	
  

Hansen	
   David	
   College	
  of	
  Charleston	
   HansenD@cofc.edu	
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LAST	
  NAME	
   FIRST	
  NAME	
   AFFILIATION	
   EMAIL	
  

Healy	
   Brian	
   University	
  of	
  Limerick	
   -­‐	
  

Hodis	
   Monica	
  A.	
  	
   St.	
  John	
  Fisher	
  College	
   mhodis@sjfc.edu	
  

Huynh	
   Thanh	
  	
   Bournemouth	
  University	
   cthuynh@bournemouth.ac.uk	
  

ilipinar	
  	
   Gursel	
  	
   ESADE	
  Business	
  School	
   gilipinar@gmail.com	
  

Inada	
   Yuko	
  	
   Kwansei	
  Gakuin	
  University	
   yukoin@kwansei.ac.jp	
  

Ishiguro	
   Junko	
  	
   Toyo	
  Gakuen	
  University	
   ishiguro@ca2.so-­‐net.ne.jp	
  

Japutra	
   Arnold	
   The	
  University	
  of	
  Western	
  Australia	
   arnold.japutra@uwa.edu.au	
  

Jauhola	
   Esa	
  	
   Lapland	
  University	
  of	
  Applied	
  Sciences	
   -­‐	
  

Jones	
   Rosalind	
  	
   University	
  of	
  Birmingham	
   R.Jones.4@bham.ac.uk	
  

Kohlbacher	
   Florian	
  	
   The	
  Economist	
  Intelligence	
  Unit	
   f.kohlbacher@yahoo.com	
  

Kolb	
  	
   Arthur	
  	
   University	
  of	
  Applied	
  Sciences	
  Kempten	
   arthur.kolb@hs-­‐kempten.de	
  

Kraus	
   Sascha	
   ESCE	
  International	
  Business	
  School	
   sascha.kraus@zfke.de	
  

Krisjanous	
   Jayne	
   Victoria	
  University	
  of	
  Wellington	
   jayne.krisjanous@vuw.ac.nz	
  

Kuivalainen	
   Olli	
  	
   Lappeenranta	
  University	
  of	
  Technology	
   Olli.Kuivalainen@lut.fi	
  

Lacey	
   Sean	
  	
   Cork	
  Institute	
  of	
  Technology	
   -­‐	
  

Matsuno	
   Ken	
  	
   Babson	
  College	
   matsuno@babson.edu	
  

McCamley	
   Claire	
   University	
  of	
  Huddersfield	
   C.McCamley@hud.ac.uk	
  

McKinnon	
   Rachel	
   College	
  of	
  Charleston	
   mckinnonr@cofc.edu	
  

Monllor	
   Javier	
  	
   Universidad	
  del	
  Desarrollo	
   jmonllor@udd.cl	
  

Moreno	
   Marcela	
  	
   University	
  of	
  Manizales	
   -­‐	
  

Morgan	
   Todd	
  	
   Western	
  Michigan	
  University	
   todd.morgan@wmich.edu	
  

Morrish	
   Sussie	
  C.	
  	
   University	
  of	
  Canterbury	
   sussie.morrish@canterbury.ac.nz	
  	
  

Neill	
   Stern	
  	
   California	
  Polytechnic	
  State	
  University	
   sneill@calpoly.edu	
  

O'Dwyer	
   Michele	
   University	
  of	
  Limerick	
   Michele.ODwyer@ul.ie	
  

Oddy	
   Richard	
  	
   Birmingham	
  City	
  University	
   Richard.Oddy@bcu.ac.uk	
  

Ohe	
   Takeru	
  	
   Waseda	
  University	
   takeru.ohe@gmail.com	
  

Ong	
   L.	
  Lin	
   Cal	
  Poly	
  Pomona	
   lueilinong@cpp.edu	
  

Osorio	
   Carlos	
  	
  	
   University	
  of	
  Manizales	
   cosoriot@umanizales.edu.co	
  

Pareti	
   Stefania	
  	
   Universidad	
  del	
  Desarrollo	
   s.pareti@udd.cl	
  

Pascal	
   Vincent	
  J.	
  	
   Eastern	
  Washington	
  University	
   vpascal@ewu.edu	
  

Pattinson	
   Hugh	
  M.	
   Western	
  Sydney	
  University	
   H.Pattinson@westernsydney.edu.au	
  

Patton	
  	
   Dean	
  	
   Bournemouth	
  University	
   dpatton@bournemouth.ac.uk	
  

Pavez	
  	
   Ignacio	
  	
   Universidad	
  del	
  Desarrollo	
   ignaciopavez@udd.cl	
  

Peterson	
   Mark	
  	
   University	
  of	
  Wyoming	
  	
   markpete@uwyo.edu	
  

Peterson	
   Robert	
  A.	
  	
   The	
  University	
  of	
  Texas	
  at	
  Austin	
   rap@austin.utexas.edu	
  

Prabhu	
  	
   Jaideep	
   University	
  of	
  Cambridge	
   j.prabhu@jbs.cam.ac.uk	
  

Rao	
   Raghunath	
  S	
  	
   The	
  University	
  of	
  Texas	
  at	
  Austin	
   Raghunath.Rao@mccombs.utexas.edu	
  

Reid	
  	
  	
   Andrea	
  	
   Ulster	
  University	
   a.reid@ulster.ac.uk	
  

Renton	
   Michelle	
  	
   Victoria	
  University	
  of	
  Wellington	
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