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ADVISORY BOARD 
 

• Abdul Ali, Babson College 

• Jonathan Deacon, University of South Wales 

• Fabian Eggers, Menlo College 

• Joe Giglierano, San Jose State University 

• Audrey Gilmore, University of Ulster 

• Adrienne Hall-Phillips, Worcester Polytechnic Institute 

• David J. Hansen, College of Charleston  

• Gerald E. Hills, Bradley University 

• Claes Hultman, Örebro University 

• Rosalind Jones, University of Birmingham  

• Andrew McAuley, University of Southern Cross  

• Morgan P. Miles, University of Tasmania  

• Javier Monllor, DePaul University  

• Sussie Morrish, University of Canterbury  

• Glenn Omura, Michigan State University  

• Vincent J. Pascal, Eastern Washington University 

• Mari Suoranta, University of Jyvaskyla 

• Can Uslay, Rutgers University 

• Susan Wei, Texas A&M International University 

• Peter Whalen, Pennsylvania State University 
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GLOBAL RESEARCH SYMPOSIUM ON  
MARKETING AND ENTREPRENEURSHIP 

 
KAUFFMAN FOUNDATION DOCTORAL CONSORTIUM 

 
 “The Power of Networking at the Marketing/Entrepreneurship 

Interface” 
 

Kona Kai Resort 
1551 Shelter Island Drive, San Diego, CA 

 
August 1 - 3, 2016 

 
CO-CHAIRS 

Fabian Eggers, Menlo College 
Gerald E. Hills, Bradley University 

 
 

 
Sponsors 

 
Ewing Marion Kauffman Foundation American Marketing Association 

Entrepreneurial Marketing SIG 

Menlo College Worcester Polytechnic Institute 

  

 

Thank You! 
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DOCTORAL CONSORTIUM 
(Only for invited PhD Students/Junior Faculty) 

 
MONDAY, AUGUST 1 

  
10:00 - 12:30 PM Doctoral Consortium 

Location: Room “Coronado” 
Abdul Ali, Babson College 
Fabian Eggers, Menlo College 
Denise Parris, Rollins College 
Can Uslay, Rutgers University 
Srini Venugopal, University of Vermont 
Susan Wei, Texas A&M International University 

 
PROGRAM 

 
 

MONDAY, AUGUST 1 
  
12:30 - 1:00 PM REGISTRATION  

Location: in front of room “Coronado” 
 Refreshments 
  
1:00 - 2:00 PM OFFICIAL SYMPOSIUM OPENING 

KAUFFMAN DOCTORAL CONSORTIUM WELCOME 
AMA ENTREPRENEURIAL MARKETING SIG WELCOME 
Location: Room “Coronado” 
Fabian Eggers, Menlo College 
Can Uslay, Rutgers University 
 
KEYNOTE ADDRESS BY  
Diane Martin, Aalto University 

  
SESSION I Session Topic: Entrepreneurial Marketing, Survival and Growth 

Chair: Fabian Eggers, Menlo College 
Location: Room “Coronado” 

2:00 - 3:30 PM  
* Entrepreneurial Marketing in Subsistence Marketplaces 

  
 Srini Venugopal, University of Vermont 
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* Entrepreneurial Marketing and Organizational Performance: Exploring 
the Antecedents and Moderation Effects 

  
 Nasser Alqahtani, Rutgers University 

Can Uslay, Rutgers University 
  

* Overcoming the Liabilities of Newness, Smallness and Uncertainty: 
What Entrepreneurs Practice 

  
 Abdul Ali, Babson College 
  

3:30 - 4:00 PM DISCUSSION BREAK 
Refreshments 

  

SESSION II Special Session: The Role of Marketing in Entrepreneurial 
Ecosystems 
Chair: Hugh M. Pattinson, Western Sydney University   
Location: Room “Coronado” 

4:00 - 5:00 PM  
* Panel Presentations and Discussion 

Mari Suoranta, University of Jyvaskyla 
Sussie Morrish, University of Canterbury 
Joe Giglierano, San Jose State University 

  
 

5:00 PM SYMPOSIUM RECEPTION 
Vessel Restaurant, Kona Kai Resort 
(Dinner on your own) 
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TUESDAY, AUGUST 2 
  
7:30 - 8:30 AM BREAKFAST  
 Location: Room “Coronado” 
  
CONCURRENT 
SESSION III 

Session Topic: Entrepreneurial Marketing 
Chair: Abdul Ali, Babson College 
Location: Room “Coronado” 

8:30 - 10:00 AM  
* Toward a Typology of Entrepreneurial Marketing: An Empirical Study 

of Hospitality Industry in Vietnam 
  
 Ngan Luong Thi, University of Birmingham 
  

* Effectuation and the Marketing Mix 
  
 Adrienne Hall-Phillips, Worcester Polytechnique Institute 

Javier Monllor, DePaul University  
  

* Adoption of Entrepreneurial Marketing in Trade Development: The 
Evolution of New Zealand Trade and Enterprise Post-2007 

  
 Eldrede Kahiya, Lincoln University  

Sussie Morrish, University of Canterbury 
  

CONCURRENT 
SESSION IV 

Session Topic: Marketing Technology Usage 
Chair: Fabian Eggers, Menlo College 
Location: Room “La Jolla” 

8:30 - 10:00 AM  
* Barriers that Prevent Entrepreneurs from Doing E-Commerce 

  
 Ikram Daştan, Yalova University 
  

* Communicating with Your Local Audience on Facebook: A Two-Step 
Engagement Model 

  
 Monica A. Hodis, St. John Fisher College 

Rajendran Sriramachandramurthy, Rochester Institute of Technology 
Hemant Sashittal, St. John Fisher College 

  
* An Examination of the Efficacy of Product Placements in Social Media: 

The Case of Periscope 
  
 Mesut Çiçek, Yalova University 

Can Uslay, Rutgers University 
 

10:00 - 10:30 AM DISCUSSION BREAK  
Refreshments 
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CONCURRENT 
SESSION V 

Session Topic: Networking at the M/E Interface 
Chair: Joe Giglierano, San Jose State University 
Location: Room “Coronado” 

10:30 - 12:00 PM  
* From Invention to Commercialization: Technology Ventures and the 

Role of Alliance Partnerships 
  
 Devkamal Dutta, University of New Hampshire 

Manpreet Hora, Georgia Institute of Technology 
  

* Network Marketing as an Entrepreneurial Marketing Tool: Analyzing 
Strategies to Activate Word-of-Mouth Campaigns 

  
 Sebastian Robledo, Universidad Nacional de Colombia 

Fabian Eggers, Menlo College 
Nestor Duque, Universidad Nacional de Colombia 

  
* Entrepreneurial Marketing, Networks, and Serendipity in the New 

Zealand Wine Industry 
  
 Hannah Wolf, University of Canterbury 

Sussie Morrish, University of Canterbury 
  

CONCURRENT 
SESSION VI 

Session Topic: Social Entrepreneurship and Marketing Ethics 
Chair: Mari Suoranta, University of Jyvaskyla  
Location: Room “La Jolla” 

10:30 - 12:00 PM  
* Resources, Barriers and Structural Supports: An Exploratory Study of 

Social Entrepreneurship in the Clean Technology Sector 
  

 Laurel Ofstein, Western Michigan University 
  

* Crowdfunding Social Entrepreneurs: Communicating Legitimate Hybrid 
Identities 

  
 Kostas Alexiou, Kent State University 

  
* Entrepreneurship and Marketing – Juggling For Business Success While 

Keeping Ethical Balance: A Tough Act to Balance in Turbulent Times 
  
 Shyam Babu Vyas, University of the Fraser Valley 

Siddhartha Shyam Vyas, Mahila Maha Vidyalaya 
  

12:00 - 1:30 PM LUNCHEON 
Gerald E. Hills Award Ceremony 
Diane M. Martin and John W. Schouten: “Consumption-Driven Market 
Emergence”, published in Journal of Consumer Research 

 Location: Courtyard 
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CONCURRENT 
SESSION VII 
 

Session Topic: Entrepreneurial Marketing Resources 
Chair: Sussie Morrish, University of Canterbury 
Location: Room “Coronado” 

1:30 - 3:00 PM  

* Entrepreneurs at the Marketing Interface: The Role of Market-Based 
Capabilities on SME Performance 

  
 Vince Pascal, Eastern Washington University 

Elizabeth Tipton, Eastern Washington University 
  

* The Influence of Managerial Traits on Business Growth in China 
  
 Stern Neill, California Polytechnic State University 

Minhua Wu, Yanshan University 
  

* Business Start-up Simulations: Fostering Creativity through Critical 
Thinking 

  
 Kathi J. Lovelace, Menlo College 

Fabian Eggers, Menlo College  
  

CONCURRENT 
SESSION VIII 
 

Session Topic: Entrepreneurial Branding 
Chair: Adrienne Hall-Phillips, Worcester Polytechnique Institute 
Location: Room “La Jolla” 

1:30 - 3:00 PM  

* The Process of Innovation Starts with You: The Role of Personal 
Branding in Entrepreneurial Marketing 

  
 Denise L. Parris, Rollins College 

Cecilia McInnis-Bowers, Rollins College 
  

* Celebrity Founders: False Prophets or Boon for Performance? 
  
 Ekaterina V. Karniouchina, Mills College 

William L. Moore, University of Utah 
Can Uslay, Rutgers University 
Stephen L. Carson, University of Utah 

  
* Theorizing Culture Effects on Start-ups’ Brand Identity Construction 

  
 Lei Shi, North Carolina Central University 
  

3:00 - 3:30 PM DISCUSSION BREAK 
Refreshments 
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CONCURRENT 
SESSION IX 
 

Session Topic: Networking at the M/E Interface 
Chair: Hugh M. Pattinson, Western Sydney University   
Location: Room “Coronado” 

3:30 - 5:00 PM  

* Entrepreneurial Start-Ups, Marketing and Networking 
  
 Björn Bjerke, Linnaeus University 

 
* Network Marketing Model 

  
 Sebastian Robledo, Universidad Nacional de Colombia 

 
* Entrepreneurial Networking in Coworking Spaces 

  
 Linden Dalecki, Pittsburg State University 

 
CONCURRENT 
SESSION X 
 

Session Topic: Design Orientation 
Chair: Susan Wei, Texas A&M International University 
Location: Room “La Jolla” 

3:30 - 5:00 PM  

* “Memes” UX-Design Methodology Based on Cognitive Science 
  
 Hiroyuki Nishimoto, Kyoto Institute of Technology 

Makoto Sarata, Advanced Scientific Technology & Management 
Research Institute of Kyoto 
Mitsukazu Okuda, memes2 Co. Ltd. 
 

* Design Orientation: The Construct, Antecedents & Managerial 
Implications for Business Marketing 

  
 Gursel Ilipinar, BINUS International University 

Can Uslay, Rutgers University 
 

* Polishing Innovative Design Sense by Culture Experience of Tea 
Ceremony 

  
 Hiroyuki Nishimoto, Kyoto Institute of Technology 

Mitsukazu Okuda, memes2 Co. Ltd. 
Will Baber, Kyoto University 
Makoto Sarata, Advanced Scientific Technology & Management 
Research Institute of Kyoto 
 
 

6:30 PM SYMPOSIUM DINNER 
Bali Hai Restaurant, 2230 Shelter Island Drive, San Diego, CA 92106 
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WEDNESDAY, AUGUST 3 
  
7:30 - 8:30 AM BREAKFAST  

(sponsored by Worcester Polytechnic Institute) 
 Location: Room “Coronado” 
  
SESSION XI Session Topic: Co-Creation 

Chair: Vince Pascal, Eastern Washington University  
Location: Room “Coronado” 

8:30 - 10:00 AM  
* Entrepreneurial Orientation Effects on New Product Performance and 

the Mediating Role of Customer Co-Creation: A Study of Small- to 
Medium-Sized Firms 

  
 Todd Morgan, University of Massachusetts Lowell 

Andrey Kretinin, William Paterson University 
Sergey Anokhin, Kent State University  

  
* “Kizuna” Marketing Methodology on Customer Cognitive Behavior 

  
 Hiroyuki Nishimoto, Kyoto Institute of Technology 

Makoto Sarata, Advanced Scientific Technology & Management 
Research Institute of Kyoto 
Will Baber, Kyoto University 
Yuji Kosaka, Oraculum Co. Ltd. 
 

* Entrepreneurial Marketers Maintaining Control? A Proposal to 
Investigate Co-Creation and Brand Governance in EM Firms 

  
 Michelle Renton, Victoria University of Wellington 
  

10:00 - 10:30 AM DISCUSSION BREAK  
Refreshments 

  
SESSION XII Session Topic: Customer Development and Business Models 

Chair: Fabian Eggers, Menlo College 
Location: Room “Coronado” 

10:30 - 12:30 PM  
* Spoilt For Choice: The Early Customer Acquisition Challenge For 

Internet-Enabled Startups 
  
 Martin Wrobel, Alexander von Humboldt-Institut für Internet und 

Gesellschaft 
  

* Mapping and Enacting Customer Development 
  
 Hugh M. Pattinson, Western Sydney University 
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* Persistence Versus Adaptation: An Exploratory Study 
  
 Joe Giglierano, San Jose State University 

Robert Vitale, San Jose State University 
  

* Angel Investors’ Decision Making Criteria and Evolving Business 
Models: Implications for Incubator Managers and Entrepreneurs 

  
 James M. Crick, Loughborough University 

Dave Crick, University of Ottawa 
  

12:30 PM CLOSING COMMENTS, Symposium Commentators 
Location: Room “Coronado” 

  

  
  

  

CONTACT INFO 
 
Name  Affiliation Email 

Abdul Ali Babson College alia@babson.edu 

Adrienne  Hall-Phillips Worcester Polytechnique Institute ahphillips@WPI.EDU 

Andrey  Kretinin William Paterson University Kretinina@wpunj.edu 

Björn  Bjerke Linnaeus University bjorn.bjerke@lnu.se 

Can  Uslay Rutgers University can.uslay@business.rutgers.edu 

Cecilia McInnis-Bowers Rollins College CMcInnis-Bowers@Rollins.edu 

Dave Crick University of Ottawa dcrick@uottawa.ca 

Denise L.  Parris Rollins College DPARRIS@Rollins.edu 

Devkamal Dutta University of New Hampshire dev.dutta@unh.edu 

Diane Martin Aalto University Diane.Martin@aalto.fi 

Ekaterina V.  Karniouchina Mills College  
Eldrede Kahiya Lincoln University Eldrede.Kahiya@lincoln.ac.nz 

Elizabeth Tipton Eastern Washington University etipton@ewu.edu 

Fabian Eggers Menlo College fabian.eggers@menlo.edu 

Gursel   Ilipinar BINUS International University gilipinar@gmail.com 

Hannah  Wolf University of Canterbury hannah.wolf@pg.canterbury.ac.nz 

Hemant Sashittal St. John Fisher College  hsashittal@sjfc.edu 

Hiroyuki  Nishimoto Kyoto Institute of Technology hiroyuki.nishimoto@outlook.com 

Hugh M.  Pattinson Western Sydney University   H.Pattinson@westernsydney.edu.au 

Ikram  Daştan Yalova University ikramdastan@gmail.com 

James M. Crick Loughborough University j.m.crick@lboro.ac.uk 

Javier Monllor DePaul University jmonll@gmail.com 

Jennifer Nelsen Butte College nelsenje@butte.edu 

Joe  Giglierano  San Jose State University joseph.giglierano@sjsu.edu 

Kathi J. Lovelace Menlo College kathi.lovelace@menlo.edu 
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Name  Affiliation Email 
Kostas  Alexiou Kent State University kalexiou@kent.edu 

Laurel Ofstein Western Michigan University  laurel.ofstein@wmich.edu 

Lei Shi North Carolina Central University lshi@NCCU.EDU 

Linden Dalecki Pittsburg State University ldalecki@pittstate.edu 

Luong Thi Ngan University of Birmingham TXL331@student.bham.ac.uk 

Makoto Sarata 
Advanced Scientific Technology & 
Management Research Institute of 
Kyoto 

sarata@astem.or.jp 

Manpreet Hora Georgia Institute of Technology manpreet.hora@scheller.gatech.edu 

Mari Suoranta University of Jyvaskyla mari.suoranta@jyu.fi  

Martin Wrobel Alexander von Humboldt-Institut für 
Internet und Gesellschaft martin.wrobel@hiig.de 

Mesut Çiçek Yalova University mcicek@yalova.edu.tr 

Michelle  Renton Victoria University of Wellington michelle.renton@vuw.ac.nz 

Minhua  Wu Yanshan University Minhua.Wu@utoledo.edu 

Mitsukazu  Okuda memes2 Co. Ltd. mitsu47@kcn.ne.jp 

Monica A.  Hodis St. John Fisher College  mhodis@sjfc.edu 

Nasser  Alqahtani Rutgers University nasser.ali@rutgers.edu 

Nestor  Duque Universidad Nacional de Colombia ndduqueme@unal.edu.co 

Rajendran Sriramachandramurthy Rochester Institute of Technology rajsmurthy@saunders.rit.edu 

Robert Vitale San Jose State University robert.vitale@sjsu.edu   

Sebastian  Robledo Universidad Nacional de Colombia srobledog@unal.edu.co 

Sergey  Anokhin Kent State University sanokhin@kent.edu 

Shyam Babu  Vyas University of the Fraser Valley shyam.vyas@ufv.ca 

Siddhartha 
Shyam  Vyas Mahila Maha Vidyalaya siddhartha.svmarc.in@gmail.com 

Srinivas Venugopal University of Vermont srinivas.venugopal@gmail.com 

Stephen J.  Carson University of Utah steve.carson@business.utah.edu 

Stern  Neill California Polytechnic State 
University sneill@calpoly.edu 

Sussie Morrish University of Canterbury sussie.morrish@canterbury.ac.nz 

Todd  Morgan UMass Lowell Todd_morgan@uml.edu 

Vincent J. Pascal Eastern Washington University vpascal@ewu.edu 

Will  Baber Kyoto University baber@gsm.kyoto-u.ac.jp 

William L. Moore University of Utah bill.moore@eccles.utah.edu 

Yuji  Kosaka Oraculum Co. Ltd. yuji@oraculum.co.jp 

Zhi Lu University of Victoria zml1@smeal.psu.edu 

 


